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AMERICAN  CAN  COMPANY 


YOU’LL  find  the  advertisement  repro¬ 
duced  above  in  the  March  issues  of 
American  Grocer,  Chain  Store  Age,  Chain 
Store  Management,  National  Grocer’s 
Bulletin,  and  Progressive  Grocer.  Be  sure 
to  see  it  and  read  it.  It’s  one  of  a  series 


planned  to  help  the  retail  grocer  sell  intel¬ 
ligently  by  giving  him  product  informa¬ 
tion,  merchandising  slants,  sales  ideas.  Are 
you  one  of  the  canners  who  are  using  these 
pages  in  their  own  trade  work?  You’ll  find 
them  helpful. 


WAVS  TO  SKM.  MOKK 


I  lliA  BEANS 


In  March  ,  , 

Helping  the  grocer  sell 

CANNED  LIMA  BEANS 


„  Janninji'^ 
Ulied  Jndustnes 


ESTABLISHED  1878 


FROM  1878  — THE  CANNED  FOODS  AUTHORITY— 1934 

Entered  as  second  class  matter  at  the  Post  Office  at  Baltimore,  Md.,  under  Act  of  March  3,  1879 
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CLARKSBURG. 


WEIRTON.W.VA. 


PJuANTS 

OF  THE 


PHELPS  GAN  CO 

manufacturers  of 

TIN  CANS 

RAPACITY  600  MILLION  CANS  PER  YEAR 

^  MAIN  OFFICE 

BALTIMORE  MD.  . 


Ship  to  BALTIMORE 

for  STORAGE  and  DISTRIBUTION 

in  care  oF 

THE  TERMINAL  WAREHOUSE  CO. 

OF  BALTIMORE  CITY 

(Established  1894.  Capital  Stock  $600,000) 

Two  large  warehouses  in  the  center  of  the  city  and  one  on  the  harbor. 

All  have  Pennsylvania  Railroad  Sidings  and  storage  in  transit  rates.  »  » 

Baltimore  has  a  differential  freight  rate  to  the  west.  »  »  »  »  » 

Liberal  loans  are  made  by  us  on  canned  foods  and  other  staple  merchan¬ 
dise  when  stored  in  these  warehouses  and  this  accommodation  has  been  of 
great  advantage  to  the  canners  as  many  of  them  can  tell  you.  »  »  » 
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TRIMMER  &UTTCR 


AUTO  PRC 95  CURLER 


A  Cameron  Automatic  Line «« 
Producing  300  Cans  Per  Minute. 


This  line  adjustable  for 
cans  of  different  sizes 
from  No.  1  to  No.  3. 


IF  you  make  your  "*OYfn"  cans  with  Cameron 
Machines  you  benefit  not  only  by  reduced  cost 
of  Tin-Plate,  but  also  lower  cost  of  Labor,  Solder, 
Acid  and  Compound. 

Why  not  set  our  present  day  Fisures  on  the 
cost  oF  making  your  cans  with  our  Automatic 
Machines. 


Cameron  Can  Machinery  Co 


240  N.  Ashland  Avenue 


Chicago,  U.  S.  A. 


The  truth  about  canned  foods  —  their 
freshness  and  healthfulness— the  fact  that 
they  are  prepared  and  packed  at  their  source— 
that  their  food  value  is  hermetically  sealed  and 
protected  up  to  the  moment  of  serving — will  be 
told  to  millions  during  the  next  few  months  through 
dramatic  national  advertising  by  Continental. 

Full  pages,  with  splendid  illustrations  in  color 
and  convincing  copy,  will  strike  at  the  prejudice 
of  women,  present  the  fact  that  food  in  the  can 
is  the  most  healthful  and  nourishing  food  we  eat. 
This  advertising  is  in  addition  to  the  effective 


advertising  of  the  National  Canners’  Association. 
The  combined  circulation  of  the  publications 
used  is  17,445,000. 

Every  producer,  wholesale  distributor  and 
dealer  will  be  benefited  by  the  public  acceptance, 
created  through  this  advertising  of  canned  foods. 

Your  opportunity  is  obvious.  This  can  be 
made  a  great  canned  food  year  through  your 
cooperation.  Every  salesman  should  be  informed 
—carry  proofs  of  this  advertising  with  him.  Con¬ 
tinental  is  prepared  to  supply  proofs  and  mer¬ 
chandising  aid. 
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Established  1878 

The  J  ournal  of  the  CANNING  and  Allied  Industries 


EDITORIALS 

And  now  to  work  I— Dropped  with  a  dull  thud 
was  the  entire  industry,  and  more  particularly 
\  those  many  who  had  devoted  practically  their 
whole  time  to  it,  when  marketing  agreements  were 
abandoned  for  this  year.  They  had  labored  hard  and 
long,  spending  time  and  money,  and  the  whole  indus¬ 
try,  not  excluding  the  buyers  and  distributors,  had 
come  to  hang  upon  the  outcome.  Everything  waited 
— and  then  came — oblivion.  The  industry  is  only  just 
getting  back  its  breath.  Truly  this  was  love’s  labor 
lost,  and  the  expense  and  the  studying  and  the  plan¬ 
ning.  Chicago’s  Convention  was  conditioned,  predi¬ 
cated,  built  around  this  one  objective;  every  State  or 
local  canners’  convention  made  this  its  sole  topic  of 
discussion,  and  there  were  many  such  meetings  instead 
of  the  usual  one,  running  back  two  months  before  the 
annual  convention,  and  further.  Deep  plans  for  the 
enrollment  of  every  canner,  and  of  every  case  pro¬ 
duced,  during  the  past  many  years,  were  not  only  con¬ 
sidered,  but  acted  upon,  and  a  lot  of  these  statistics  are 
even  now  on  record.  It  would  have  been  a  tremendous 
time-and-money-saver  to  the  whole  industry,  particu¬ 
larly  the  latter  which  must  have  approached  if  it  did 
not  exceed  $100,000,  if  some  kind  genii  could  have  but 
said  that  all  was  in  vain.  Oh!  yes,  there  is  an  agree¬ 
ment — a  raise  in  the  prices  to  growers,  but  that  would 
have  gone  into  effect  in  any  event,  if  there  had  been 
not  one  convention,  and  not  one  meeting  on  the  subject. 
The  Government  told  you  that;  and  all  it  ever  asked 
was  that  the  canners  suggest  what  they  thought  to  be 
fair  prices ;  a  mere  polite  invitation  to  co-operate.  And 
of  course  the  Canners’  Code  will  ultimately  be  passed 
and  put  into  force ;  but  that  again  was  a  separate  and 
distinct  consideration  from  these  marketing  agree¬ 
ments. 

But  it  would  be  far  beside  the  point  to  say  that  there 
was  no  benefit  to  the  industry  from  the  long  considera¬ 
tion.  It  has  undoubtedly  been  worth  all  it  cost,  in 
bringing  the  canners  closer  together;  in  bringing  to 
the  surface  conditions  which  many  suspected  but  no 
one  could  definitely  put  his  finger  upon.  There  is  noth¬ 
ing  the  canners  need  more  than  this  closer  working  to¬ 
gether,  and  the  dismissal  forever  of  the  feeling  of  an¬ 
tagonism  towards  all  canner  competitors.  That  weak 
spot  in  the  canned  foods  market  was  continually  played 
upon  by  designing  persons,  because  they  know  that  few 


if  any  canners  had  any  faith  in  any  fellow  canners,  and 
were  always  ready  and  willing  to  believe  anything  that 
might  be  said  about  the  others,  their  goods,  the  prices 
they  were  naming,  or  the  terms  being  granted.  Much 
if  not  all  of  that  has  been  permanently  laid  through 
these  meetings,  and  that  is  a  real  gain — a  real  bless¬ 
ing.  And  now  it  is  but  to  go  to  work  I 

*  *  If 

THE  ATMOSPHERE  IS  CLEARING— “Not  all 
who  cry  Lord,  Lord  shall  be  saved,”  and  not  all  those 
who  cry  “it  is  unconstitutional,  it  can’t  be  done,”  shall 
save  to  themselves  their  selfish  determination  to  go 
their  own  way,  and  to  Hades  with  the  public,  even 
though  they  boast  their  “rugged  individualism.”  Mr. 
Donald  R.  Richberg,  General  Counsel  N.  R.  A.,  in  his 
address  at  the  final  session  of  “the  greatest  industrial 
Congress  ever  assembled,”  made  plain  this  fact,  when 
after  commenting  upon  the  action  of  the  Supreme 
Court,  taken  that  day  in  the  matter  of  milk  prices  in 
New  York  state,  said: 

“We  have  sought  throughout  the  development  of  the 
Industrial  Recovery  Program  to  invite  and  to  obtain  the 
cooperation  of  American  business,  feeling  assured  that  such 
cooperation  would  be  for  the  advantage  of  private  business 
and  in  the  public  interest,  and  that  compulsory  powers 
should  only  be  exercised  to  compel  recalcitrant  minorities 
to  conform  their  practices  to  the  standards  of  fair  dealing 
accepted  by  the  overwhelming  majority  of  a  trade  or  indus¬ 
try. 

“The  great  majority  of  the  trades  and  industries  have 
responded  to  this  appeal  for  cooperation.  There  are  small 
groups  of  selfish  interest  which  have  not  shown  this  spirit 
of  cooperation  and  have  sought  to  hamper  and  to  impede 
a  program  in  the  public  interest.  There  have  been  some 
individuals,  not  without  influence  in  the  councils  of  large 
interests,  who  have  given  only  a  grudging  assent  to  our 
cooperative  effort,  and  who  have  fortified  their  opposition 
with  a  constant  questioning  of  the  constitutionality  of  the 
law  or  the  validity  of  its  administration.  May  I  call  atten¬ 
tion  to  the  fact  that  in  one  of  the  earliest  addresses  which 
I  made  as  General  Counsel  of  the  N.  R.  A.,  that  I  stated 
that  the  law  itself  was  fundamentally  constitutional,  and 
that  we  should  be  very  careful  to  keep  its  administration 
wholly  within  constitutional  and  statutory  limits. 

“If  with  a  multiplicity  of  difficult  questions  to  decide,  we 
have  at  any  time  exceeded  our  authority  or  sanctioned 
improper  administration  of  the  law,  this  has  been  only  the 
result  of  human  frailty,  not  of  a  conscious  purpose  or  de¬ 
sire  to  assume  or  to  exercise  unauthorized  powers.  But  I 
think  we  can  fairly  state,  that  up  to  the  present  time,  the 
National  Recovery  Administration  has  evinced  a  better 
understanding  of  what  the  law  is  than  those  who  have 
criticized  or  sought  to  obstruct  the  Recovery  Program.  The 
recent  opinions  of  the  Supreme  Court  should  help  to  clarify 
the  law  for  those  who  have  had  honest  doubts,  and  should 
make  the  task  easier  for  those  in  the  recovery  administra¬ 
tion,  and  in  bwsinesg,  who  have  sought  to  bring  about  a 
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democratic  cooperation  in  promoting  the  self-government  of 
industry,  in  aid  not  only  of  legitimate  private  interests,  but 
primarily  to  advance  the  general  welfare.” 

*  *  * 

WE  YIELD  FIRST  PLACE  to  no  man  in  our  advo¬ 
cacy  of  free  speech,  and  a  free  press;  but  we  would 
stultify  our  own  intelligence  if  we  attempted  to  say 
that  all  who  exercise  that  privilege,  or  that  all  editors 
who  seek  to  mold  public  opinion,  are  qualified  to  speak. 
The  dog  which  bays  at  the  moon,  or  which  barks  merely 
because  it  hears  other  dogs  barking,  may  disturb  your 
slumbers,  but  after  all  it  is  but  exercising  its  natural 
rights.  And  undoubtedly  it  keenly  resents  what  it  con¬ 
siders  interference  with  its  privilege  when  its  master, 
for  the  comfort  of  the  community,  puts  an  end  to  its 
rumpus.  Too  often  the  press  abuses  its  privilege  in 
giving  to  the  public  matters  which  should  be  withheld 
because  the  public  is  unable  to  properly  understand 
them,  but  which  nature,  unfortunately,  too  often  leads 
them  to  construe  harmfully.  Some  of  our  “dailies,” 
and  even  more  writers,  could  be  expunged  to  the  bene¬ 
fit  of  the  country. 

*  *  * 

CORN  CANNING  AGREEMENT  GETS 
TENTATIVE  APPROVAL 

Washington,  D.  C.,  March  14,  1934. 

SECRETARY  of  Agriculture  Henry  A.  Wallace  to¬ 
day  gave  tentative  approval  to  a  marketing  agree¬ 
ment  for  the  canned  corn  industry,  in  which  can- 
ners  in  23  states  would  agree  to  establish  minimum 
prices  to  growers  approaching  parity.  The  agreement 
has  been  sent  to  364  canners  for  their  signatures. 

Eighteen  price  districts  would  be  established  by  the 
agreement,  and  minimum  prices  for  corn  would  vary 
according  to  the  type  of  the  corn  and  the  price  district 
in  which  sold.  The  agreement  would  provide  that  if 
the  weighted  average  1933  contract  price  for  any  vari¬ 
ety  in  any  price  district  is  less  than  $7  per  ton,  then 
the  price  to  be  paid  in  1934  would  be  at  least  40  per 
cent  above  the  1933  price.  If  the  price  in  1933  amount¬ 
ed  to  $7.00  or  more,  then  the  price  in  1934  would  be  at 
least  35  per  cent  above  the  1933  price. 

The  agreement,  as  tentatively  approved,  lacks  the 
allocation  of  the  total  canned  corn  pack  which  was 
originally  included,  as  officials  in  charge  of  the  devel¬ 
opment  of  the  marketing  program  considered  that  ade¬ 
quate  statistics  on  which  to  base  an  equitable  alloca¬ 
tion  plan  were  not  available.  Manner  of  payment  to 
growers,  stabilization  of  service  charges  by  canners  to 
growers,  and  a  method  of  determining  minimum  prices 
for  the  1935  season  are  included. 

Supervision  of  the  plan  would  be  under  the  direction 
of  a  national  committee  and  12  regional  committees. 
One  of  the  principal  duties  of  the  national  committee 
would  be  to  collect  and  analyze  records  of  the  pack  of 
the  industry,  with  a  view  toward  development  of  a 
sound  plan  of  pack  control  for  1935,  if  such  a  plan  ap¬ 
pears  necessary  at  that  time. 

Because  limitation  of  pack  is  not  feasible  in  1934, 
J.  W.  Tapp,  assistant  director  of  the  commodities  divi¬ 
sion,  urged  canners  to  exercise  strict  control  over  con¬ 
tracted  acreage  and  pack  for  the  season. 


THE  CANNING  TRADE 

PUBLISHED  EVERY  MONDAY 

Arthur  I.  Judge,  Manager  and  Editor 
107  South  Frederick  Street,  Baltimore,  Md. 

Telephone  Plaza  2698 

The  Canning  Trade  is  the  only  paper  published  exclusively 
in  the  interest  of  the  Canned  Food  Packers  of  the  United  States 
and  Canada.  Now  in  its  fifty-sixth  year. 

Packers  are  invited  and  requested  to  use  the  columns  of 
The  Canning  Trade  for  inquiries  and  discussions  among  them¬ 
selves  on  all  matters  pertaining  to  their  business. 

Business  communications  from  all  sections  are  desired,  but 
anonymous  letters  will  be  ignored. 

Address  all  communications  to  The  Canning  Trade,  Bal¬ 
timore,  Md. 

TERMS  OF  SUBSCRIPTION 


One  Year  -------  $3.00 

Canada  -------  6.60 

Foreign  -------  6.00 

Extra  Copies,  when  on  hand,  each  -  .10 


Advertising  Rates  Upon  Application 
Make  all  Checks  or  Money  Orders  payable  to 
The  Canning  Trade 

Entered  at  the  Postoffice,  Baltimore,  Md.,  as  second-class  matter. 


TENTATIVE  APPROVAL  GIVEN  PEA 
MARKETING  AGREEMENT 

Washington,  D.  C.,  March  14,  1934. 

MARKETING  agreement  designed  to  obtain 
prices  approaching  parity  for  producers  of  peas 
for  canning  purposes  was  tentatively  approved 
today  by  Secretary  of  Agriculture  Henry  A.  Wallace. 
The  agreement  is  now  being  sent  to  285  contracting 
canners  for  their  signatures. 

The  principal  provision  of  the  agreement  is  a  pledge 
of  canners  that  they  will  pay  a  ffat  price  at  least  $6.50 
more  per  ton  than  was  paid  for  shelled  peas  during 
the  1933  season.  This  represents  an  increase  in  price 
of  approximately  15  per  cent  to  growers  for  their  1934 
crop,  bringing  the  price  approximately  to  parity. 

Because  of  the  fact  that  limitation  and  allocation  of 
the  pea  pack  is  not  feasible  in  1934,  J.  W.  Tapp,  assis¬ 
tant  director  of  the  commodities  division  of  the  Agri¬ 
cultural  Adjustment  Administration,  urged  canners  to 
exercise  strict  control  over  contracted  acreage  and  pack 
in  1934,  as  a  decrease  in  acreage  is  necessary  if  con¬ 
sumption  and  production  are  to  be  balanced. 

A  national  committee  selected  by  the  industry,  with 
five  members  appointed  by  the  Secretary  of  Agricul¬ 
ture,  would  be  in  charge  of  supervision  of  compliance 
with  the  agreement. 

*  *  * 

NEW  CANNING  FIRM 

FELICES  &  COMPANY,  4  Arbol  Street,  Ha¬ 
vana,  Cuba,  are  contemplating  entering  the  can- 
•  ning  business  to  pack  Pineapple,  Grapefruit  and 
a  line  of  Fruits  and  Vegetables. 

They  will,  of  course,  install  the  necessary  machinery 
for  these  products,  and  are  assembling  catalogues  and 
the  necessary  information  for  this  equipment  and  can¬ 
nery  lay-out. 
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AN  EPISODE 

THE  LIFE  OF  A  CANNER 


JIM.  HOW  ABOUT  FIXING  THE  CROWN 
SHEETS  ON  N0.3  BOILER 


AND  TAKE  A  LOOK  AT  THE 
FLOOR  IN  NO. I  WAREHOUSE 


IT  DOES  NEED  A 
TENTION 


THERE'S  ONE  THING  WE  DON'T^ 

[have  to  worry  about 

what's 

THAT? 

rvE  JUST  GIVEN  HEEKIN  our  can 
CONTRACT  FOR  THE  lO^-S  STRAIGHT  YEAR 


Your  can  requirements  cannot  be  too  large . . . 

nor  too  small ...  to  receive  the  sincere  atten¬ 
tion  of  everyone  in  the  big  Heekin  organization. 
That  is  the  reason  we  number  among  our  friends 
the  largest  and  the  smallest  canners  in  the  Central- 
West.  That  is  the  reason  contracts  are  renewed 
year  after  year.  In  dealing  with  Heekin  you  have 
immediate  access  to  the  men  directly  in  charge . . . 
your  ambitions  and  problems  become  a  matter  for 
us  to  work  out  as  much  as  with  yourself.  Heekin  is 
anxious  to  see  its  customers  prosper ...  go  forward 
. . .  and  the  years  ahead  look  bright  for  real  profits 
for  the  canner.  Perhaps,  you  may  now  be  discussing 
your  can  contracts  for  next  year.  Perhaps  a  Heekin 


representative  has  not  called  upon  you  recently. 
Perhaps  you  may  believe  a  change  in  the  source  of 
your  can  supply  might  be  important.  If  these 
things  are  true,  then,  by  all  means,  ask  your  friends 
among  the  canners  about  Heekin.  Ask  them  the 
kind  of  a  company  we  are,  how  we  serve,  the  gigan¬ 
tic  size  of  our  factories,  the  enormous  production 
of  Heekin  cans  each  year.  Then,  write  us.  You  will 
find  a  cordial  appreciation  of  your  interest  in  us, 
regardless  of  whether  we  get  your  order  this  year. 
But,  the  chances  are  we  will,  once  you  leam  what 
Heekin  gives  to  the  canner  in  addition  to  cans. 
THE  HEEKIN  CAN  CO.,  CINCINNATI,  OHIO. 


HEEKIN  CANS 

HEEKIN  PERSONAL  SERVICE 
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Virginia  Canners  Association  Meeting 


The  annual  meeting  of  the  Virginia  Canners  Asso¬ 
ciation  is  usually  held  the  first  week  in  February, 
and  it  was  so  scheduled  this  year,  but  thinking  the 
Tomato  Marketing  Agreement  might  be  ready  at  any 
time  they  postponed  the  meeting  until  February  20th 
and  21st. 

This  year  it  was  held  in  Luray,  Va.,  that  city  made 
famous  by  its  wonderful  caverns  or  underground  caves, 
and  one  of  the  beauty  spots  of  Western  Virginia.  The 
hotel  Mimslyn  took  splendid  care  of  them. 

The  first  session  was  that  of  the  Board  of  Directors, 
called  to  order  by  President  C.  D.  Price,  at  2.30  P.  M., 
February  20th,  and  there  were  present :  C.  A.  Layman, 
E.  W.  Reynolds,  R.  J.  Bolton,  G.  H.  Burkholder,  C.  V. 
Shaffer,  H.  N.  Whitten,  E.  G.  Saunders,  C.  D.  Price, 
E.  L.  Blankenship,  D.  V.  Wiley,  F.  H.  Gregory,  and 
F.  W.  Brugh. 

The  first  order  of  business  was  the  naming  of  dues 
for  1934 :  Can  Makers,  $20 ;  Label  people,  $15 ;  all  other 
supply  members,  $10.  Canners  who  pack  less  than 
2,000  cases,  $3 ;  those  over  this  amount,  $6. 

Committees  appointed:  Soliciting:  C.  A.  Layman, 
C.  V.  Shaffer,  W.  M.  Bradley. 

Resolutions:  G.  H.  Burkholder,  R.  J.  Bolton,  D.  F. 
Aleshire. 

Nominating:  E.  W.  Reynolds,  H.  N.  Whitten,  E.  L. 
Blankenship,  F.  K.  Koontz,  and  E.  G.  Saunders. 
Auditing:  H.  N.  Whitten,  and  R.  J.  Bolton. 

The  following  officers  were  elected  for  1934 : 
President:  C.  D.  Price,  Stanley,  Va. 

1st  Vice-President :  G.  H.  Burkholder,  Thaxton,  Va. ; 
2nd  Vice-President:  R.  J.  Bolton,  Christiansburg,  Va. ; 
3rd  Vice-President:  Lynn  Morgan,  Thaxton,  Va. 
Secretary-Treasurer:  F.  W.  Brugh,  Nace,  Va. 

New  Directors  for  1934:  D.  V.  Wiley,  Roanoke,  Va. ; 
F.  H.  Gregory,  Roanoke,  Va. ;  C.  G.  Reaburn,  Roanoke, 
Va. ;  R.  J.  Bolton,  Christiansburg,  Va. ;  F.  W.  Brugh, 
Nace,  Va. 

THE  OPENING  SESSION  of  the  Convention  proper 
was  at  3.30  P.  M.  following  the  above  meeting.  Presi¬ 
dent  Price  called  it  to  order  and  made  his  annual  re¬ 
port,  after  the  invocation  by  Rev.  E.  L.  Blankenship. 
The  report  of  the  Secretary-Treasurer  was  also  made. 

Mr.  J.  W.  Holmquist  of  the  Research  Laboratories 
of  the  Continental  Can  Company,  then  addressed  the 
Convention  on  the  dangers  of  the  Vinegar  Gnat  Infes¬ 
tation,  warning  all  canners  to  be  careful. 

There  followed  the  announcement  of  the  election  of 
the  officers  and  committees. 

THE  ANNUAL  BANQUET  was  held  in  the  evening 
at  7.30,  and  there  assembled  about  175  at  this  festive 
occasion.  Mr.  D.  F.  Aleshire  was  master  of  ceremonies 
and  the  guest  speaker  was  Hon.  R.  Gray  Williams, 
Winchester,  Va. 


And  here  is  the  way  they  did  this : 

America — 1st  verse  (Facing  Flag) 

Invocation  by  Eld.  N.  H.  Pittman 
Presentation  of  R.  T.  Morrison  as  Song  Leader 
Songs — Hail,  Hail — Get  Acquainted — Pack  Up  Your  Troubles 
Greetings  and  Welcome  in  behalf  of  the  Town  of  Luray  by  H.  M. 
Strickler,  Mayor 

Greetings  and  Welcome  in  behalf  Luray  Chamber  of  Commerce 
by  J.  R.  Mims,  President 

Greetings  and  Welcome  in  behalf  Luray  Rotary  Club  by  C.  G. 
Mason,  President 

Songs — The  More  We  Get  Together — Skidamarink — Sweet  Ivory 
Soap 

Response  to  Greetings  and  Welcome  by  C.  D.  Price 

Mixed  Quartet  or  Group — My  Wild  Irish  Rose — Bells  of  St. 

Mary’s  and  then  all  together  on  last  one  (standing) 

Stunt — Mouth  Harp  Solo  by  R.  T.  Morrison 
Vocal  Selections  by  Miss  Elizabeth  Louderback;  piano  accompa¬ 
nist,  Mrs.  Ruth  Hamilton 

Presentation  of  S.  R.  Price  who  after  making  some  remarks 
introduced  the  speaker  of  the  evening 
Address  by  Hon.  R.  Gray  Williams 
Closing  Song — “Auld  Lang  Syne” 

WEDNESDAY,  FEBRUARY  21 — The  Convention 
assembled  at  10  A.  M.  when  the  President  introduced 
Dr.  Strasburger,  of  Strasburger  &  Siegel,  the  well 
known  canned  foods  chemists  of  Baltimore,  and  in 
charge  of  the  laboratories  of  the  Metal  Package  Corp., 
who  spoke  upon  the  outlook  for  1934  and  urged  the 
canners  to  co-operate  with  the  Government  officials. 

Dr.  Ward,  Blacksburg,  Va.,  spoke  upon  the  money 
question  and  price  levels,  and  L.  B.  Dietrick,  in  charge 
of  vegetable  extension  work,  Blacksburg,  spoke  upon 
the  value  of  better  quality  crops,  and  the  buying  on 
U.  S.  Grade  as  a  benefit  to  both  grower  and  canner. 
A  round-table  discussion  followed  this  lead  by  W.  C. 
Smiley,  to  the  benefit  of  the  entire  assembly. 

Chairmen  of  the  various  committees  made  their  re¬ 
ports,  and  that  of  the  resolutions  were  as  follows : 

Whereas,  the  Virginia  Canners  Association  met  in  regular 
session  on  the  20th  and  21st  of  February,  1934,  at  Luray,  Va., 
this  being  the  25th  annual  convention,  and 

Whereas,  a  very  pleasant  and  profitable  session  was  enjoyed 
due  largely  to  the  untiring  efforts  and  cooperation  of  certain 
individuals  and  business  firms,  therefore 

Be  it  Resolved,  that  this  Association  expresses  its  apprecia¬ 
tion  and  thanks  to  the  following  named  business  firms  for  their 
delightful  entertainment  at  the  banquet  on  the  night  of  the  20th 
and  the  luncheon  on  the  21st: 

Continental  Can  Company,  Roanoke,  Va. 

Heekin  Can  Company,  Cincinnati,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

Piedmont  Label  Co.,  Inc.,  Bedford,  Va. 

Metal  Package  Corp.,  Baltimore,  Md. 

A.  Hoen  &  Co.,  Baltimore,  Md. 

W.  E.  Smiley,  Roanoke,  Va. 

U.  S.  Printing  &  Lithograph  Co.,  Baltimore,  Md. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

Hinde  &  Dauch  Paper  Co.,  Sandusky,  Ohio. 
Douglas-Guardian  Warehouse  Co.,  Chicago,  Ill. 

A.  W.  Sisk  &  Son,  Preston,  Md. 
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A  given  amount  of 
salt  is  automatical¬ 
ly  placed  into  each 
can,,  and  the  ma¬ 
chine  is  interchan- 
gable  for  various 
size  cans,,  a  separ¬ 
ate  feeding  device 
being  used  with 
each  size  can. 


This  machines  does 
not  discharge  salt 
unless  the  can  is 
in  position  to  re¬ 
ceive  the  charge. 
In  other  words,  no 
can,  no  fill. 


HUME  SALT  DISPENSER 

for  Bulk  Salt 


After  years  of  experimental  work  the  Hume  Salt 
Dispenser  for  bulk  salt  has  at  last  reached  the  practical 
stage,  having  been  perfected  through  the  persistent  efforts 
of  a  well  known  engineer  of  the  canning  industry,  as  also 
experts  in  the  salt  industry. 

It  frequently  happens  that  the  canner  is  requested  to 
put  more  salt  in  a  certain  size  can  than  has  been  the  cus¬ 
tom  on  his  general  run.  In  cases  of  this  kind  we  can 
supply  an  extra  measuring  device  which  can  be  installed 
within  a  few  minutes,  for  the  purpose  of  putting  more  or 
less  salt  in  the  same  size  can. 

The  salt  container  is  made  of  aluminum  metal  and 
is  jacketed,  connections  being  made  for  the  purpose  of 
keeping  the  salt  warm  and  therefore,  dry. 

Through  the  use  of  a  continuous  revolving  “scat¬ 
tering  plate”  or  turret,  the  same  amount  of  salt  is  placed 
into  the  feed  head,  therefore  assuring  a  uniform  supply  in 
each  can. 


A  minimum  charge  is  made  for  attachments  for  each 
extra  size  can,  our  standard  machine  being  made  to  place 
bulk  salt  in  any  size  can  up  to  and  including  No.  3  cans. 
A  special  machine  is  also  made  for  No.  10  cans. 

The  machine  is  constructed  so  as  to  feed  salt  into 
the  can  before  the  can  receives  the  contents  or  after  the 
can  is  filled — either  way  is  practical  and  the  machine  can 
be  placed  in  your  regular  line,  before  or  after  the  filler, 
or  lined  up  with  your  closing  machine  as  may  be  desired. 

We  suggest  your  sending  us  a  general  description  of 
where  the  salt  dispenser  is  to  be  placed  in  your  line,  that 
we  may  be  able  to  determine  the  most  practical  way  for 
the  installation  of  the  dispenser. 

Attachments  for  the  changing  of  the  size  cans,  can 
be  installed  within  fifteen  minutes  or  less. 


fVe  recommend  the  Hume  Salt  Dispenser  as  being  the  most  practical  and  ecomonical  machine  for  the 
placing  of  salt  in  tin  containers.  This  machine  can  also  be  used  for  rice  and  other  similar  materials. 

Sold  exclusively  by 

A.  K.  Robins  &  Cov  Inc. 

Lombard  &  Concord  Streets,  Baltimore,  Md. 

Manufacturers  of 

CANNING  MACHINERY  and  SUPPLIES 


Write  us  in  reference  to  the  Tuc-Rohins  Line  of  Whole  Grain  Com  Canning  Machinery. 
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That  we  express  our  appreciation  to  Mr,  D.  V.  Wiley,  Mr. 
John  A.  Kincanon,  and  Mr.  J.  M.  Davidson,  for  the  excellent 
manner  in  which  they  carried  out  their  plans  for  the  entertain¬ 
ment  of  the  Association. 

That  our  sincere  thanks  be  expressed  to  the  management  of 
the  Mimslyn  Hotel,  Luray,  Va.,  for  their  splendid  hospitality 
and  for  the  very  capable  way  in  which  they  provided  for  the 
enjoyment  of  the  members  generally: 

That  our  sincere  thanks  also  be  extended  to  the  following 
gentlemen  who  addressed  our  Association  meetings: 

Hon.  R.  Gray  Williams 
Mr.  J.  W.  Holmquist 
Dr.  L.  Strasburger 
Dr.  Ward 
Mr.  L.  B.  Dietrick 

That  the  sincere  thanks  of  each  member  be  extended  to  C.  D. 
Price,  President;  F.  W.  Brugh,  Secretary,  and  the  Executive 
Committee  who  have  given  so  freely  of  their  time  and  efforts 
during  the  past  year  at  considerable  personal  sacrifice  to  the 
end  that  the  work  of  the  Association  be  carried  forward  ef¬ 
ficiently 

Whereas  God  has  seen  fit  to  remove  from  our  midst  during 
the  preceding  year  our  highly  esteemed  friend  and  active  mem¬ 
ber,  Hon.  F.  D.  Bolton,  who  was  one  of  the  charter  members 
of  our  Association  and  who  served  as  one  of  its  first  Presidents, 
also  as  a  member  of  the  Board  of  Directors  for  a  number  of 
years,  and  always  a  loyal  and  strong  supporter  and  very  valu¬ 
able  member  of  the  Association,  one  whose  loss  is  felt  keenly 
by  every  member 

Be  It  Farther  Resolved,  that  a  copy  of  this  Resolution  of 
sincere  respect  and  tribute  be  spread  upon  the  records  of  the 
Association  and  a  copy  mailed  to  Mr.  Bolton’s  family. 

It  was  voted  to  hold  the  next  meeting  at  Roanoke. 

WISCONSIN  CANNERS’  SHORT  COURSE 

HE  Wisconsin  Canners  Association  has  arranged 
for  a  two  days  Canners’  Short  Course  at  Madison, 
Wis.,  in  connection  with  the  College  of  Agricul¬ 
ture,  Thursday  and  Friday,  March  22nd  and  23rd. 

The  first  day  will  be  devoted  entirely  to  a  discussion 
of  the  marketing  agreements  and  labor  code,  and  also 
to  the  Wisconsin  unemployment  insurance  regulation. 
The  second  day  will  be  devoted  to  a  series  of  lectures, 
laboratory  demonstrations,  etc.,  relative  to  the  prob¬ 
lems  of  the  canning  industry ;  particularly  on  the  sub¬ 
jects  of  soil  fertility,  varieties  and  disease  control. 

They  extend  a  cordial  invitation  to  everyone  nearby 
to  attend. 

jn  Jt 

MORGAN  BUYS  FRANKLIN  FOOD  PRODUCTS 

E  are  pleased  to  advise  you  that  we  have  pur¬ 
chased  the  Franklin  Food  Products  Company  at 
Franklin,  Indiana,  who  for  many  years  have 
specialized  in  a  very  high  grade  of  Tomato  Catsup. 
This  plant  was  owned  by  the  estate  of  E.  Pritchard, 
New  York. 

The  capacity  of  the  plant  will  be  increased  to  two 
thousand  acres  of  tomatoes  for  the  coming  season, 
which  will  all  be  made  into  Tomato  Catsup  and  Tomato 
Juice,  specializing  on  strictly  fancy  quality. 

Yours  respectfully, 

MORGAN  PACKING  COMPANY. 


YES,  WE  HAVE  NO  TOMATO  AGREEMENT! 

United  States  Department  of  Agriculture 
Agricultural  Adjustment  Administration 

Washington,  D.  C.,  March  8,  1934. 

To  all  Canners  of  Tomatoes  and 

Manufacturers  of  Tomato  Products: 

On  March  3rd  a  public  hearing  was  held  in  Wash¬ 
ington,  D.  C.,  on  a  proposed  Marketing  Agreement  for 
the  Tomato  Canning  Industry.  The  two  principal  pro¬ 
visions  of  this  proposed  Agreement,  including  amend¬ 
ments,  were  those  relating  (1)  to  the  establishment  of 
a  higher  level  of  prices  to  be  paid  growers  and  (2)  to 
the  limitation  and  allocation  of  the  pack  among  the 
various  canners. 

The  plan  of  limitation  and  allocation  of  pack  pre¬ 
sented  by  the  Committee  was  the  result  of  considerable 
work  on  their  part.  During  their  study  of  this  prob¬ 
lem,  many  plans  were  considered  in  so  far  as  available 
data  permitted.  It  is  evident  from  the  record  of  the 
public  hearing  and  from  the  information  which  the 
Administration  has  obtained,  that  the  available  data 
upon  which  any  allocation  plan  would  have  to  be  based 
are  inadequate  to  insure  its  fairness  to  all.  Moreover, 
sufficient  data  cannot  be  collected  without  causing  seri¬ 
ous  delay  in  contracting  for  this  year’s  crop.  The 
Agricultural  Adjustment  Administration  has  decided, 
therefore,  that  limitation  and  allocation  of  the  1934 
pack  will  be  eliminated  from  the  Agreement  which  will 
be  sent  out  for  the  signature  of  the  tomato  canning 
industry. 

Your  attention  is  called  to  the  individual  responsi¬ 
bility  of  every  canner  to  avoid  an  excess  pack  of  can¬ 
ned  tomatoes  and  tomato  products  in  1934.  Failure 
of  canners  to  agree  upon  a  satisfactory  method  for  the 
limitation  of  packs  will  not  relieve  canners  of  their 
individual  responsibility  in  this  matter.  Should  there 
be  any  excess  pack  in  1934,  the  Administration  will 
make  every  effort  to  prevent  it  from  being  reflected  in 
lower  prices  to  the  growers  of  canning  tomatoes  in 
1935. 

The  proposed  Marketing  Agreement  is  being  re¬ 
drafted  so  that  its  principal  provision  relates  to  the 
level  of  prices  to  be  paid  growers.  You  will  be  advised 
with  reference  to  this  matter  at  the  earliest  practicable 
date. 

Yours  very  truly,  J.  W.  Tapp, 

Asst.  Director,  Commodities  Division. 

Jt 

CONTINENTAL  CAN  MOVES 

The  Continental  Can  Company,  Inc,,  announces  re¬ 
moval  of  its  Baltimore  Sales  Offices — Packers’  Cans, 
to  twenty-eighth  floor,  Baltimore  Trust  Building,  Bal¬ 
timore,  Light  and  Redwood  Streets,  Baltimore,  Mary¬ 
land,  James  F.  Cole,  Assistant  Manager  of  Sales, 
Packers’  Can  Division;  E.  S.  Linville,  District  Sales 
Manager,  Baltimore  District ;  E.  G.  Barnes,  Assistant 
District  Sales  Manager,  Baltimore  District;  Nelson 
Schuster,  Credit  Manager,  Baltimore  District.  Tele¬ 
phone  Plaza  1014.  March  1st,  1934. 
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You  generally  Find 
the  better  grade 
Canner  insured 

through 

CANNERS  EXCHANGE  SUBSCRIBERS 

at 

WARNER  INTER-INSURANCE  BUREAU 

Over  A  Quarter  Century 
oj  Successful  Service 

Lansing  B.  Warner,  Incorporated 

540  North  Michigan  Ave. 

CHICAGO,  ILL. 

Telephone  Delaware  9400 


_Artistic 

lAMLS 


Plain. 

Varnished. 

Embossed. 

THE 

Simpson  &  Doeller 

CO. 

BALTIMORE.MD. 
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Feed  them  15  Tons  an  Hour! 

At  the  glut  of  the  season  —  when  frost 
threatens — the  capacity  of  your  plant  is 
limited  to  the  capacity  of  your  pulper. 
In  ordinary  times,  an  ordinary  pulper 
may  do — but  in  the  rush  of  early  autumn, 
you  need  CAPACITY! 

Sprague-Sells  Super  Pulper 

And  here  is  the  new  Sprague-Sells  Super 
Pulper  that  gives  you  that  great  capacity 
— 15  tons  or  more  per  hour!  In  addition, 
it  gives  you  better  quality,  increased 
yield  and  maximum  efficiency. 

This  machine  pulps  or  cyclones  Tomatoes,  Pump¬ 
kin,  Squash, Apples,  Sweet  Potatoes,  Prunes,  Plums, 
Figs, Oranges,  Citrus  Fruits, 
Berries,  etc.  It  is  made  in 
2  sizes  and  4  models. 


Write  for  fully  illustrated 
I  catalog,  descrihing  this  and 
^  ™  other  proht-making  can- 

H  ning  machines. 

Modern  Canning  Equipment  for  ALL  Food  Products. 

SPRAGUE-SELLS  CORPORATION 

Division  of  Food  Machinery  Corporation 

HOOPESTON,  ILLINOIS 
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Let's  Talk  Money  and  Banking 

A  Continuation  of  the  Article  ^^The  Conquest 
of  Poverty^^  Which  Besan  in  March  12th  Issue. 

by  G.  G.  McGeer,  K.  C. 


The  Conquest  of  Poverty 

Introduction 

Education,  by  improving  the  practical  and 
cultural  advantage  for  all  classes  of  people,  has 
established  an  ever  increasing  demand  for  all 
manner  of  goods  and  services. 

Science,  serving  industry  and  commerce,  while 
eliminating  the  need  for  human  wage-earning  energy, 
has  established  the  means  of  supplying  all  such  de¬ 
mands  with  comparative  ease. 

Our  existing  monetary  system  has  failed  to  main¬ 
tain  in  active  circulation  the  volume  of  medium  of 
exchange  required  to  permit  available  supply  to  sat¬ 
isfy  existing  demand. 

In  a  hopeless  and  vain  endeavour  to  reduce  costs  of 
production  so  that  industry  could  survive  in  the  face 
of  a  declining  volume  of  purchasing  power  resulting 
from  the  elimination  of  wages  and  the  demand  of 
capital  for  profit  and  interest,  we  have  been  pursuing 
a  course  which  instead  of  closing  the  breach  has  ac¬ 
tually  widened  it  into  chasm  proportions. 

As  a  result,  we  have  now  two  real  problems  to 
solve,  and  they  are: 

(1)  To  provide  the  means  of  keeping  all  those 
whom  industry  and  commerce  can  profitably 
employ  engaged  earning  wages. 

(2)  To  provide  wages  and  buying  power  for  those 
whom  modern  industry  and  commerce  do  not 
need. 

In  a  word,  our  real  problem  is  to  find  a  way  to  finance 
unemployment  into  the  leisure  of  progress  that 
should  be  the  natural  complement  of  an  age  of  plenty 
produced  by  superior  intelligence. 

Having  passed  suddenly  out  of  the  era  of  scarcity 
when  the  search  for  necessities  blinded  us  to  every¬ 
thing  but  an  accumulation  of  buying  power  wealth, 
we  now  find  ourselves  lost  in  a  jungle  of  nauseating 
impotency,  and  wandering  in  a  mystifying  dilemma 
simply  because  abundant  supply  is  prevented  from 
satisfying  an  equally  abundant  demand  by  a  selfish 
and  preposterous  mismanagement  of  public  credit. 
A  complete  change  in  that  management  must  come; 
otherwise,  our  civilization  will  be  destroyed  by  the 
weirdest  of  all  anomalies,  viz.,  that  we  have  educated 
ourselves  into  a  state  where  we  can  create  an  abun¬ 


dance  with  ease,  and  yet  we  are  not  sufficiently  intel¬ 
ligent  to  employ  the  means  at  our  disposal  to  make 
serviceable  but  a  small  portion  of  what  is  available. 
Uneducated  savages,  following  the  impossible  teach¬ 
ings  of  witch  doctors,  might  suffer  in  that  way.  But 
it  is  impossible  to  believe  that  an  enlightened  people 
will  long  endure  so  patent  a  monstrosity. 

In  rehabilitating  our  economic  structure,  we  are 
compelled  to  attack  the  problem  as  a  whole,  and  we 
must  recognize  that  the  keystone  of  the  economic 
structure  is  to  be  found  in  the  national  administra¬ 
tion  of  public  credit. 

If  all  we  had  to  do  was  to  solve  the  problem  of 
providing  wages  for  those  whom  industry  and  com¬ 
merce  can  employ,  Roosevelt’s  administration  of  the 
N.  I.  R.  A.  would  be  sufficient,  but  that  is  not  enough. 
President  Roosevelt  on  March  4th  (1933)  was  like  a 
man  who  owned  an  oil  well  and  a  refinery,  who  had 
been  given  an  automobile  pointed  in  the  right  direc¬ 
tion  on  a  down-hill  grade,  with  an  empty  gas  tank, 
a  broken  steering  gear,  and  fiat  tires.  Incidentally, 
he  had  no  money  and  the  automobile  was  mortgaged 
to  the  limit.  Now  he  has  fixed  the  steering  gear, 
pumped  up  the  tires,  jumped  aboard  and  loosened  the 
brakes  and  has  moved  off  in  an  ecstacy  of  wholly  un¬ 
justifiable  satisfaction.  When  he  comes  to  the  foot 
of  the  hill,  and  he  appears  to  be  almost  there  by  now, 
he  will  find  that  he  must  fill  the  gas  tank.  Without 
any  money  to  buy  with,  increasing  the  existing  mort¬ 
gage  on  the  automobile  that  cannot  now  be  paid,  even 
if  it  could  be  done,  will  not  relieve  the  situation. 
Surely  intelligence  would  suggest  that  he  use  his  own 
gasoline.  By  the  same  reasoning,  the  government 
should  use  its  power  to  create  and  issue  money  and 
credit. 

Unless  Roosevelt  nationalizes  the  Federal  Reserve 
banking  system  and  uses  the  power  of  the  American 
government  to  do  what  Lincoln  did  during  the  Civil 
War  and  what  the  bankers  were  permitted  by  the 
governments  to  do  during  the  recent  war,  viz.,  to  cre¬ 
ate  the  purchasing  power  of  government  necessary 
to  put  the  people  to  work  to  save  the  nation,  the 
N.  I.  R.  A.  policy  will  take  the  United  States  into  the 
worst  economic  calamity  that  it  has  ever  experienced. 

To  some  this  analogous  illustration  of  the  economic 
organization  may  appear  to  be  somewhat  overdrawn. 


March  19, 193A 


THE  CANNING  TRADE 


13 


14 


THE  CANN  I  NC  TRADE 


March  19, 1934 


but  the  fact  is  that  the  analogy  is  fairly  complete. 

A  social  system  operating  under  planned  economy 
must  operate  as  an  organization  equipped  with  the 
supply  of  purchasing  power  and  the  means  of  effec¬ 
tively  distributing  it.  It  must  move  in  a  progressive 
state,  properly  equipped  with  a  steering  organization 
and  the  regulatory  power  that  prevents  it  from  mov¬ 
ing  too  slow  or  too  fast,  or  falling  to  pieces.  And 
further,  an  automobile  cannot  run  without  fuel  and 
a  social  system  cannot  operate  without  buying  power. 

Our  advancement  in  the  science  of  civil  government 
and  popular  education,  coupled  with  our  technolog¬ 
ical  progress  in  the  realms  of  trade,  finance  and  tax¬ 
ation,  places  the  permanent  solution  of  this  problem 
well  within  the  limits  of  practical  possibility. 

Up  until  the  end  of  the  first  quarter  of  the  present 
century  popular  opinion  had  been  successfully  delud¬ 
ed  by  bankers  and  financiers  into  the  common  belief 
that  national  currency  could  only  be  issued  upon  a 
basis  that  made  its  redemption  in  gold  a  practical 
possibility.  That  delusion  formed  the  foundation  of 
a  private  money  system  that  was  designed  to  permit 
bankers  and  financiers  to  convert  public  credit  into 
private  credit  finance  by  the  creation  of  fictitious 
bank  deposits  which  were,  in  turn,  pyramided  into 
public  and  private  interest-bearing  debts.  Govern¬ 
ment  interest-bearing  bonds  are  thus  used  to  form 
the  foundation  of  the  modern  private  banking  sys¬ 
tem.  Public  credit  in  this  way  is  used  to  support 
the  most  powerful  predatory  monopoly  in  finance 
that  has  ever  been  organized. 

The  fiction  that  national  currency  must  be  redeem¬ 
able  in  gold  was  finally  killed  in  the  British  House  of 
Commons  when,  in  1925,  the  Gold  Standard  Act,  sus¬ 
pended  in  1914,  was  changed  and  under  the  new  Act 
the  Bank  of  England  legal  tender  note,  the  pound 
sterling,  ceased  to  be  convertible  into  gold,  thus  prov¬ 
ing  that  the  government  can  create  money  indepen¬ 
dent  of  gold.  Legal  tender  money  and  the  purchasing 
power  medium  of  exchange,  whether  it  be  money  or 
credit  transferred  by  cheque,  is  therefore  a  creature 
of  law  and  its  creation  and  circulation  constitute  the 
exercise  of  a  supreme  prerogative  power  of  govern¬ 
mental  authority. 

Now  that  men  are  sufficiently  emancipated  from 
illiteracy  to  read,  wTite  and  understand  the  rudiments 
of  arithmetic,  we  are  able  to  escape  the  limitations 
that  a  shortage  of  money  of  intrinsic  value  imposes. 

We  have  already  adopted  the  general  use  of  token 
currency  and  bank  credit  transferred  by  cheque, 
neither  of  which  is  redeemable  in  gold  or  money  of 
intrinsic  value. 

By  adopting  the  use  of  token  currency  issued  under 
the  currency  laws  of  the  nation  and  bank  credit  trans¬ 
ferred  by  cheque,  we  are  now  able  to  use  an  account¬ 
ing  system  under  which  the  shortage  of  money  that 
past  ages  suffered  from  need  no  longer  be  a  retarding 
characteristic  of  the  progress  of  civilization. 

The  mountain  of  public  and  private  debt  that  has 
developed  under  banker  rule  during  the  last  100  years 
is  slowly  forcing  upon  popular  opinion  a  complete 
change  of  attitude  to  economic  theories  that  have 


long  been  treated  as  sacred  dogmas  of  sound  mone¬ 
tary  policy. 

The  proposition  that  there  was  safety  in  banker 
management  of  the  monetary  system  and  the  theory 
that  governments  could  not  to  the  advantage  of  the 
general  community  issue  national  currency  and  credit 
free  of  interest  charge  for  the  purpose  of  financing 
public  enterprise  are  now  openly  questioned. 

Once  these  great  fallacies  are  so  recognized  the 
public  will  soon  demand  that  government  take  over 
the  credit  machinery  and  provide  the  purchasing 
power  medium  of  exchange  necessary  to  finance 
progress. 

Then  there  need  be  no  unemployment  and  there 
need  be  no  involuntary  destitution.  Government  will 
have  at  its  disposal  the  means  of  financing  the  prog¬ 
ress  that  will  provide  work  for  everyone.  This  is 
true  because  for  the  same  reason  that  a  man  pos¬ 
sessed  of  money  can  invest  it  in  education,  health  and 
the  amenities  that  add  to  individual  contentment; 
government  with  power  to  issue  token  currency  and 
public  credit,  through  a  national  banking  system,  can 
invest  that  spending  power  of  government  in  the  pro¬ 
motion  of  all  the  public  enterprises  and  social  ser¬ 
vices  now  necessary  to  eliminate  unemployment  and 
to  promote  the  wisdom,  health  and  contentment  of 
the  people. 

We  will  soon  learn  that  a  reserve  of  human  intelli¬ 
gence,  health  and  contentment  will  provide  a  better 
security  for  the  nation’s  purchasing  power  wealth 
than  was  ever  supplied  by  gold.  All  argument  to 
the  contrary  merely  serves  to  delay  the  progress  and 
prosperity  now  possible. 

We  are  poor  and  bankrupt  simply  because  a  short¬ 
age  of  purchasing  power  in  active  circulation  has 
been  designedly  developed  by  a  vicious  monetary  sys¬ 
tem.  But  the  system  that  has  caused  the  disaster 
has  also  developed  the  possible  remedy. 

We  have  perfected  the  technique  of  substituting 
credit  for  gold  and  money  in  the  realm  of  capital. 
We  have  perfected  the  technique  of  substituting  a 
credit  system  based  on  accounting  for  a  money  sys¬ 
tem  based  on  gold. 

We  have  developed  the  science  of  levying  and  col¬ 
lecting  taxes  to  the  point  where  we  can  now  appro¬ 
priate  to  the  treasury  of  the  State  all  manner  of  real 
and  representative  wealth. 

THE  FRUITS  OF  EDUCATION  ARE  AVAILABLE 

To  overcome  the  artificial  shortage  of  purchasing 
power  and  to  escape  the  bankruptcy  that  the  equally 
artificial  load  of  interest-bearing  debts  has  developed, 
we  must  correlate  these  two  great  economic  forces — 
the  power  to  issue  and  circulate  national  currency 
and  public  credit  as  the  medium  of  exchange  and  the 
power  of  government  to  levy  and  collect  taxes — so 
that  the  continuous  circulation  of  an  adequate  volume 
of  consumers’  purchasing  power  can  permit  available 
and  realizable  supply  to  satisfy  existing  and  possible 
demand. 

We  must  abandon  the  false  ideas  that  national 
currency  and  the  public  credit  purchasing  power 
medium  of  exchange,  like  money  of  fixed  intrinsic 
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value,  can  only  be  issued  against  some  form  of  fixed 
and  endurable  wealth  or  that  upon  issue  it  must 
be  subject  to  a  banker’s  toll  of  interest  or  that  it  must 
be  redeemable  in  gold  or  some  other  tangible  form 
of  real  wealth.  Such  theories  are  unsound  in  econ¬ 
omy  and  were  invented  solely  for  the  purpose  of  aid¬ 
ing  the  usurer  in  his  desire  to  accumulate  the  wealth 
of  others  by  using  money  and  credit  as  instruments 
of  appropriation. 

The  shortage  of  consumers’  buying  power  and  the 
languishing  circulation  of  the  existing  volume  are 
purely  artifical.  Now  that  money  debts  are  no  longer 
redeemable  in  gold,  national  token  currency  and  na¬ 
tional  bank  credit  can  be  issued  and  circulated  as  the 
life  stream  of  the  social  system,  serving  it  in  much 
the  same  way  that  water  properly  provided  in  supply 
and  intelligently  regulated  in  distribution  serves  an 
irrigated  area. 

NECESSITY  THE  MOTHER  OF  REFORM 

Necessity  compels  us  to  recognize  that  public  credit 
used  as  the  purchasing  power  of  government  and  as 
consumers’  buying  power  must  be  issued  and  circu¬ 
lated  by  the  government  through  the  social  system 
and  back  to  the  government  by  taxation  and  deposit, 
leaving  in  the  possession  and  to  the  use  of  the  people 
the  amount  required  to  advance  progress  and  the 
general  standard  of  living.  In  this  way  public  credit, 
which  belongs  to  the  people,  can  be  used  to  aid  in  the 
production  and  consumption  of  wealth.  This  is  the 
only  practical  way  by  which  an  enlightened  civiliza¬ 
tion  can  effect  the  division  of  labour  and  intelligence 
that  is  necessary  to  the  creation  and  distribution  of 
the  abundance  of  wealth  that  an  educated  people  can 
produce  and  use.  Therefore,  the  circvlation  of  credit 
purchasing  poiver  constitutes  the  very  foundation  of 
an  enlightened  nation's  economic  stability.  As  a 
sacred  trust  and  over-riding  responsibility,  its  admin¬ 
istration  by  government  stands  first  in  all  the  duties 
that  responsible  government  must  assume.  It  is  sec¬ 
ond  to  none — not  even  to  the  administration  of  justice 
and  the  maintenance  of  order.  (Italics  ours.) 

Anyone  can  imagine  the  chaos  that  would  ensue  if 
our  judges,  who  are  the  managers  and  administrators 
of  our  system  of  justice,  were  permitted,  with  the  ap¬ 
proval  of  public  opinion,  to  reap  unlimited  private  gain 
in  the  dispensation  of  law.  The  identical  chaos  that 
would  develop  under  such  circumstances  now  appears 
in  the  realm  of  economy  for  the  simple  reason  that 
we  have  farmed  out  to  a  profit-making  monopoly  the 
management  of  public  credit  which  now  constitutes 
the  “economic  blood-stream”  of  the  social  system. 

The  present  monetary  system  based  upon  the  theory 
that  public  credit  must  be  converted  into  private  bank 
credit  which  the  banker  issues  and  loans  at  interest  re¬ 
payable  in  money,  violates  the  elementary  principles 
of  reason  and  common  sense.  The  financiers  who 
could  ever  use  judiciously  so  extraordinary  a  power  to 
accumulate  the  wealth  of  others  never  have  and  never 
will  be  born.  We  must  change  that  system  or  perish. 

We  have  reached  the  stage  when  an  era  of  conscious 
and  deliberate  management  must  succeed  the  era  of 
ruthless  competition  and  unbridled  plunder  that  has 


prevailed;  in  other  words,  we  stand  in  need  as  never 
before  of  a  definite  national  policy  that  will  rise  su¬ 
perior  to  the  power  of  predatory  monopoly  in  finance, 
industry  and  commerce.  We  are  now  at  the  parting 
of  the  ways.  We  are  experiencing  a  natural  period 
of  adjustment  during  which  we  can,  if  courage  and 
wisdom  do  not  desert  us,  effect  changes  that  will  usher 
in  an  era  of  peace  and  plenty  that  will  constitute  a 
period  of  progress  and  prosperity,  the  like  of  which 
humanity  has  never  dreamed  of  enjoying. 


The  Plan  For  Canada 

(Note. — And  since  Canada  with  its  Provinces  is 
almost  identical  with  our  country,  the  U.  S.  A., 
this  Plan  may  be  read  as  our  plan.  Editor.) 


WHAT,  then,  are  the  essential  requirements  in 
the  management  of  money,  credit  and  trade 
that  will  give  us  some  measure  of  a  sound  and 
stable  economy  and  some  semblance  of  permanent 
prosperity?  They  may,  I  believe,  be  enumerated  as 
follows : 

NATIONAL  BANK* 

(a)  A  national  banking  system  empowered  to  man¬ 
age  gold  and  silver  reserves  for  the  purpose  of 
settling  international  balances,  to  mint  coins, 
issue  national  currency  notes  and  bank  credit 
independent  of  metal  reserves  and  free  from 
interest  charges  for  the  purpose  of  financing 
all  public  enterprise  and  social  service,  to  assist 
in  the  promotion  of  domestic  and  international 
trade,  and  equipped  to  maintain  deposit  and 
chequing  accounts  for  public  and  private  ac¬ 
commodation. 

N.B. — By  changing  the  issue  and  circulation  of  na¬ 
tional  currency  and  the  conversion  of  public  credit  into 
purchasing  power  from  a  privilege  of  private  monop¬ 
oly  to  a  public  utility,  the  disastrous  cost  of  interest 
now  incurred  in  financing  governmental  enterprise 
by  borrowing  private  bank  credit  and  private  finances 
can  be  eliminated. 

By  changing  the  regulation  and  control  of  the  cir¬ 
culation  of  money  and  credit  purchasing  power  from 
a  banker’s  license  to  a  public  trust,  we  can,  through 
the  maintenance  of  an  adequate  volume  of  consumers’ 
purchasing  power,  avoid  the  movements  of  the  credit 
cycle  and  the  evils  of  inflation  and  deflation. 

The  adoption  of  a  national  banking  system  does  not 
mean  that  the  mismanagement  of  public  credit  by  pri¬ 
vate  enterprise  will  be  followed  by  the  public  manage¬ 
ment  of  private  finance.  It  does  mean,  however,  that 
the  issue  and  management  of  public  credit  and  finance 
will  be  restored  to  the  government  as  the  trustee  of 
the  people,  where  it  properly  should  be.  The  private 
banker  can  carry  on  under  proper  regulation  the  legiti¬ 
mate  business  of  the  merchant  banker,  namely  that  of 
financing  private  enterprise  with  his  own  and  his  de- 

*  In  U.  S.  A.  a  Government  Bank. 
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positors’  funds.  But  he  cannot  issue  private  bank 
credit  as  the  purchasing  power  of  bankers.  That  is  a 
profit-making  privilege  that  belongs  to  the  people. 

It  is  part  of  the  public  domain  which  no  government 
has  the  right  to  hand  over  to  a  private  monopoly. 

SCIENTIFIC  TAXATION 

(b)  A  department  of  taxation  empowered  to  levy 
taxes  for  the  purpose  of  preventing  the  circu¬ 
lation  of  purchasing  power  from  centralizing 
in  the  possession  of  the  few  or  losing  its  me¬ 
dium  of  exchange  value  by  virtue  of  excessive 
accumulation. 

N.B. — A  government  that  develops  a  national  banking 
system  can  do  away  with  all  but  regulatory  taxation. 
Governments  exercising  for  the  benefit  of  the  nation 
and  the  people  their  prerogative  right  to  issue  and  cir¬ 
culate  national  currency  and  national  bank  credit  do 
not  need  to  borrow  either  private  bank  credit  or  pri¬ 
vate  finance.  That  burden  to  the  taxpayer  can  be  dis¬ 
pensed  with.  What  then  will  be  the  security  for  the 
national  bank  credits  that  will  accumulate?  Exactly 
the  same,  only  better,  security  than  today  secures  the 
accumulation  of  bank  credits  in  the  private  banks. 
The  going  concern  value  of  the  assets  that  constitute 
the  wealth  of  the  nation  offers  a  better  security  than 
that  which  the  bankers  now  hold  as  security  for  the 
depositors’  money  wealth.  What  will  take  the  place  of 
government  interest-bearing  bonds  as  a  means  of  safe 
investment  for  accumulated  savings?  A  vastly- 
increased  opportunity  to  invest  in  all  manner  of  in¬ 
dustrial  and  commercial  activities  engaged  in  supply¬ 
ing  file  demands  of  an  educated  people,  adequately 
supplied  with  wages,  superannuation  allowances,  pen¬ 
sions  and  social  service  accommodation. 

The  taxes  available  to  achieve  the  continuity  of  cir¬ 
culation  of  purchasing  power  are  now  well  developed. 
They  are  income  and  excess  profit  taxes,  probate  fees 
and  succession  taxes,  license  and  excise  fees  and  the 
general  sales  tax.  By  the  judicious  application  of 
these  taxes,  the  volume  and  the  continuity  of  the  cir¬ 
culation  of  purchasing  power  can  be  maintained  at 
whatever  level  is  desired.  The  standard  of  living  can 
be  raised  and  wages  can  be  distributed  to  men  working 
whatever  hours  a  day  are  necessary.  Confiscatory 
taxation  will  become,  like  the  gold  standard,  a  bar¬ 
barous  relic  of  the  illiterate  past. 

REGULATION  OF  TRADE 

(c)  A  department  of  economic  control  and  regu¬ 
lation  empowered  to  keep  prices,  wages,  in¬ 
vestment,  production  and  distribution  of 
wealth  within  the  bounds  of  reason  and  ju¬ 
dicious  requirements. 

N.  B. — Now  that  the  fallacy  that  gold  can  function 
as  an  automatic  regulator  of  currency  values  and 
prices  is  exposed  and  in  view  of  the  fact  that  no  one 
has  yet  been  able  to  produce  a  currency  formula 
under  which  the  circulation  of  purchasing  power 
can  be  made  an  automatic,  self-regulating  operation, 
there  is  no  way  other  than  that  of  direct  and  delib¬ 
erate  control  by  which  the  depression  of  glut  and 
actual  over-production  can  be  avoided. 


The  ease  with  which  an  abundance  can  now  be  pro¬ 
duced  compels  the  establishment  of  regulatory  au¬ 
thority;  otherwise,  education  and  progress  must  end 
in  a  chaos  of  confusion. 

NATIONAL  INDEPENDENCE 

(d)  A  department  of  international  trade  and 
credit  possessed  of  managerial  and  regulatory 
authority  and  empowered  to  keep  interna¬ 
tional  buying  and  international  selling  in  rea¬ 
sonable  equilibrium  and  empowered  to  pur¬ 
chase  all  exportable  surpluses  with  Canadian 
credits  at  Canadian  prices,  and  to  promote 
international  trade  by  barter,  sale  and  pur¬ 
chase,  to  liquidate  foreign  debts  and  assist 
international  traders. 

N.  B. — Only  in  this  way  can  international  trade  bal¬ 
ances  be  kept  within  the  limits  which  are  settleable 
out  of  available  gold  and  silver  reserves.  This  is  the 
only  practical  substitute  for  the  futile  attempt  that 
has  been  made  to  manage  international  trade  by 
tariffs,  dump  duties,  embargoes,  trade  agreements, 
the  fluctuation  of  international  exchange  under  the 
gold  standard,  and  war. 

The  price  of  wheat  can  be  fixed  at  the  same  price 
for  the  Canadian  farmer  that  the  government  of 
France  has  now  fixed  for  the  French  farmer,  namely 
$1.55  a  bushel.  With  the  price  of  wheat  as  the  base, 
the  price  of  lumber,  metal,  and  all  other  exportable 
commodities,  manufactured  or  raw,  can  be  fixed.  To 
that  base  price  the  level  of  wages  and  prices  in  the 
realm  of  domestic  trade  and  commerce  can  be  related. 
The  proceeds  of  international  sales  effected  in  trade 
carried  on  by  private  enterprise  on  a  much  more 
certain  basis  than  that  which  exists  today  can  be 
used  to  liquidate  foreign  debts  and  the  cost  of  foreign 
goods  and  services. 

The  means  of  exchanging  goods  in  foreign  trade 
by  barter  would  be  available.  Canadian  buying 
power  abroad  would  be  more  stable  and  secure  than 
it  is  under  the  present  system. 

International  trade  could  be  developed  without 
the  risk  of  disrupting  the  price  level  at  home. 

National  economic  independence  can  be  maintained, 
but  instead  of  isolation  being  the  result,  the  oppor¬ 
tunity  to  increase  international  trade  will  only  be 
limited  by  the  willingness  of  other  nations  to  buy 
outright  or  to  exchange  goods  in  trade.  International 
trade  would  cease  to  be  war ;  it  would  become  a  mat¬ 
ter  of  exchange.  No,  it  is  not  free  trade,  but  it  is 
better  still ;  it  is  intelligent  trade. 

LOCAL  GOVERNMENT  CREDIT 
In  a  nation  such  as  Canada  with  nine  separate 
provinces,  sub-national  banks  must  be  established 
in  each  province,  working  with  a  provincial  depart¬ 
ment  of  taxation  and  a  provincial  board  of  economic 
control.  Credits  could  thus  be  supplied  to  provincial 
and  local  governmental  authority  and  the  progress 
and  development  of  the  nation  could  proceed  under 
a  budgeted  plan  co-ordinated  and  maintained  by  the 
co-operation  of  national  and  provincial  authorities 
so  that  no  one  section  would  advance  at  the  expense 
of  any  other. 
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THE  CIRCULATION  OF  PURCHASING  POWER 

This  policy  of  nationally-managed  public  credit, 
taxation,  domestic  and  international  trade  may  be 
likened  to  the  operation  of  an  irrigation  system. 

The  operation  of  an  irrigation  system  involves  the 
land  to  be  irrigated,  a  permanent  supply  of  water 
and  the  means  of  controlling  and  regulating  the  dis¬ 
tribution  of  water  throughout  the  irrigation  system. 

The  land  can  then  be  worked  to  produce  the  crop 
which  justifies  the  operation. 

The  operation  of  a  human  social  organization  in¬ 
volves  the  community  of  interest,  based  primarily 
upon  the  productive  power  of  land  to  which  is  added 
the  power  of  human  intelligence  to  subjugate  the  re¬ 
sources  and  the  elements  of  nature  in  the  creation  and 
distribution  of  wealth,  and  the  advancement  of  social 
progress. 

The  creation  and  maintenance  of  the  supply  of  pur¬ 
chasing  power  medium  of  exchange  by  which  labour 
and  intelligence  are  divided,  function  in  the  social  sys¬ 
tem  in  much  the  same  way  that  water  functions  in  an 
irrigated  area.  The  permanent  supply  must  be  estab¬ 
lished.  The  continuity  of  distribution  must  be  assured. 

If  the  effective  circulation  of  the  purchasing  power 
medium  of  exchange  fails,  the  social  system  will  de¬ 
cline  in  productive  activity  in  much  the  same  way  that 
crops  will  die  in  an  irrigated  area  if  the  supply  of 
water  fails. 

Too  much  water  or  too  much  medium  of  exchange 
will  produce  similar  results.  The  supply  in  both  cases 
must  be  properly  regulated.  In  an  irrigation  system 
water  will  run  away.  In  a  social  system,  however,  the 
medium  of  exchange  accumulates.  For  this  reason, 
in  a  social  system  the  government’s  power  to  levy 
taxes  must  be  asserted  to  prevent  the  social  system 
being  fiooded  with  purchasing  power  credit.  By  a 
judicious  use  of  the  government’s  power  to  levy  and 
collect  taxes,  public  credit  can  be  used  as  the  purchas¬ 
ing  power  of  government  to  eliminate  unemploy¬ 
ment,  want  and  destitution,  for  the  promotion  of  pub¬ 
lic  enterprise  and  social  service  without  injuring  the 
purchasing  value  of  the  existing  volume  of  purchasing 
power  wealth  in  circulation.  In  this  way  the  consum¬ 
ers’  purchasing  power  stream  can  be  effectively  main¬ 
tained. 

By  establishing  the  means  of  using  public  credit 
at  the  source  of  supply  of  purchasing  power  and  the 
means  of  regulating  its  distribution  and  circulation, 
the  social  organization  will  be  equipped  with  the  ma¬ 
chinery  by  which  the  going  concern  activity  of  the 
whole  community  can  be  maintained.  It  is  in  this 
power,  properly  exercised,  to  maintain  the  going  con¬ 
cern  activity  of  the  social  system  that  an  effective  sub¬ 
stitute  for  gold  as  the  security  of  the  purchasing  power 
value  of  the  medium  of  exchange  is  found. 

In  maintaining  a  stable,  going  concern  activity,  pub¬ 
lic  credit  purchasing  power  is  thus  used  to  sustain  not 
only  its  own  value  but  the  value  of  all  other  forms  of 
real  and  representative  wealth.  Existing  and  possible 
demand  can  effectively  be  served  by  existing  and  pos¬ 
sible  supply.  The  law  of  supply  and  demand  can  thus 
serve  the  opportunity  of  the  community  to  enjoy  a 
progressive  rise  in  the  standard  of  living. 
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During  the  war  we  learned  that  there  was  no  diffi¬ 
culty  in  creating  whatever  volume  of  purchasing  power 
was  necessary  to  keep  men  and  women  at  work  in  war 
enterprise.  Unfortunately,  bankers  and  financiers 
who  controlled  the  supply  and  distribution  of  credit 
purchasing  power  served  themselves  by  diverting  pub¬ 
lic  credit  into  the  area  that  produced  interest-bearing 
debts,  with  the  result  that  the  area  that  produces  work, 
goods  and  the  needs  of  the  human  family  is  now  suffer¬ 
ing  from  a  purely  artificial  shortage  due  to  bad  man¬ 
agement. 

As  long  as  we  allow  bankers  to  regulate  the  distri¬ 
bution  of  purchasing  power,  we  can  expect  their  par¬ 
ticular  section  of  the  community  to  flourish  at  the  ex¬ 
pense  of  all  the  rest,  but  by  their  action  they  have 
taught  us  the  possibility  of  using  credit  purchasing 
power  in  the  service  of  the  community  as  a  whole. 

FACTS 

We  have  learned  that  we  can  use  credit  borrowed 
at  interest  from  the  books  of  a  private  banking  system 
for  the  purpose  of  distributing  wages  to  men  and 
women  engaged  in  war.  Obviously,  if  we  can  do  this 
with  credits  borrowed  at  interest,  we  can  secure  the 
same  result  if  the  credits  are  created  without  interest. 

THE  CONUQEST  OF  POVERTY  A  WEALTH- 
PRODUCING  ENTERPRISE? 

The  theory  that  there  is  a  fixed  loan  fund  available 
to  finance  investment  which  is  limited  to  the  accumu¬ 
lated  savings  of  the  people  is  no  longer  tenable. 

The  fact  that  Canadian  bank  deposits  could  increase 
during  the  war  period,  when  both  life  and  property 
was  being  destroyed,  by  $1,300,000,000,  an  amount 
which  exceeded  the  total  of  bank  deposits  accumu¬ 
lated  from  the  beginning  of  the  settlement  of  Canada 
up  to  1914  by  more  than  131  per  cent.,  proves  that 
theory  to  be  unsound.  If  we  eliminate  the  interest 
cost  of  bank  credit,  the  war  enterprise  was  the  most 
lucrative  venture  in  which  we  ever  indulged.  And 
that  is  exactly  what  the  war  on  poverty  should  and 
would  be  if  we  were  not  blinded  by  the  guile  of  usury. 

All  must  now  agree  that  a  national  government,  by 
setting  up  its  own  banking  machinery  and  issuing  its 
own  credit  and  token  currency  free  from  interest 
charges,  can  adopt  a  real  and  effective  means  of  reduc¬ 
ing  the  cost  of  war.  It  is  therefore  quite  apparent 
that  public  credit  and  token  currency  issued  through 
a  national  banking  system  without  interest  charge  can 
be  used  as  the  means  of  lightening  the  burden  of  the 
taxpayer,  increasing  the  spending  power  of  govern¬ 
ment  and  the  purchasing  power  of  the  consumer. 

No  sane  individual  with  power  to  issue  his  own 
money  and  credit  would  ever  dream  of  financing  either 
his  business  or  social  enterprise  by  borrowing  money 
and  credit  for  someone  else.  Much  less  would  he  ever 
borrow  at  interest  to  the  point  of  bankruptcy  and  then 
starve  for  want  of  buying  power  which  he  had  the 
power  to  create. 

FOLLY. 

No  sound  government  in  this  age  of  intellectual  and 
technological  efficiency  with  power  to  mint  at  the  pre¬ 
vailing  price  of  silver,  legal  tender  dollars  costing  less 
than  20  cents  apiece,  is  justified  in  borrowing  credit 


dollars  from  a  private  monopoly  at  interest.  Surely, 
no  one  can  justify  as  sound  the  practice  of  goverh- 
mental  borrowing  at  interest  of  credit  from  a  private 
monopoly  when  the  government  has  the  power  to  set 
up  a  national  banking  system  through  which  can  be 
issued  paper  currency  and  bank  credit  more  valuable 
as  purchasing  power  medium  of  exchange  than  that 
which  is  issued  by  private  bankers. 

The  perfection  of  the  technique  of  substituting  credit 
for  money  has  emancipated  mankind  from  any  but  an 
artificial  shortage  of  consumers’  buying  power. 

LIVING  STANDARDS  AND  DEBTS 

With  the  establishment  of  a  national  banking  sys¬ 
tem  and  economic  organization,  such  as  I  have  out¬ 
lined,  the  task  of  developing  the  nation’s  wealth,  liq¬ 
uidating  existing  debts,  keeping  the  standard  of  living 
in  the  agricultural  communities  in  line  with  that  en¬ 
joyed  in  commercial  and  industrial  centres,  and  the 
problem  of  maintaining  the  standard  of  living  of  those 
engaged  in  producing  for  foreign  markets  on  the  same 
level  as  that  enjoyed  by  those  engaged  in  domestic 
trade  under  planned  economy  would  cease  to  be  insol¬ 
uble  problems. 

LESS  HOURS  AND  MORE  PAY 

The  problem  of  promoting  public  enterprise  and 
social  service,  the  pursuit  of  wisdom  and  culture,  the 
protection  of  health,  the  elimination  of  unemployment, 
the  reduction  of  hours  of  labour  without  loss  of  wages, 
the  dispensation  of  justice,  the  enforcement  of  law, 
the  maintenance  of  the  circulation  of  consumers’  pur¬ 
chasing  power,  the  development  of  international  trade 
and  the  maintenance  of  the  going  concern  activity  of 
the  social  system  would  be  matters  of  practical  ad¬ 
ministration. 

The  depression  could  be  broken  at  once.  Credits 
could  be  placed  at  the  disposal  of  national  government 
departments,  the  provincial  and  civic  government  au¬ 
thorities,  and  our  public  utility  corporations,  with 
which  a  programme  of  needed  and  useful  work  could 
be  inaugurated  that  would  put  every  Canadian  now 
unemployed  at  work.  In  the  meantime  the  organiza¬ 
tion  of  the  departments  of  taxation,  economic  regula¬ 
tion  and  trade  management  could  be  proceeded  with. 
By  using  credit  borrowed  at  interest  to  prosecute  the 
war,  we  learned  that  we  can  use  credit  issued  free  of 
interest  to  promote  the  wealth-producing  enterprise  of 
progress.  Anyone  who  argues  to  the  contrary  is  serv¬ 
ing  no  useful  purpose. 

The  wages  so  put  in  circulation  would  react  on 
general  trade  immediately.  Values  and  prices  would 
respond  normally  to  normal  and  proper  levels.  The 
value  of  the  assets  of  banks,  insurance  companies, 
mortgage  companies  and  loan  associations,  invest¬ 
ments  in  real  estate  and  all  manner  of  industrial  and 
commercial  enterprise  would  be  rehabilitated.  The 
consumers’  buying  power  and  the  ability  of  men  to 
meet  their  legitimate  and  just  obligations  would  be 
re-established. 

Railway  earnings  would  increase  and  normal  activ¬ 
ity  in  all  domestic  channels  would  form  a  true  basis 
for  real  progress. 
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On  the  job  10  hours  a  day 
every  day  and  all  season,  re¬ 
ports  prominent  catsup  packer! 


BIG  production  and  ECONOMICAL  pro¬ 
duction.  Everything  runs  like  clockwork, 
no  waste  ...  no  valuable  time  lost  due 
to  bottle  jams  or  breakdowns. 

Representative  packers  the  country  over  report  a  good  solid  fill, 
a  uniformly  accurate  fill,  with  no  loss  of  temperature  when 
filling  .  .  .  with  no  embarrassment  during  peak  load  rush  hours. 
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We  are  recosnized  Headquarters  For  Seed  Corn 


A  Complete  Line  of 

CANNERS’ 

SEEDS 


Growers  of  Golden  Cross  Bantam,  Tendergold,  Imp.  Golden  Bantam, 
Stowell’s  Evergreen,  Narrow  Grain  and  Golden  Evergreen  and  Shoepeg. 

F.  H.  WOODRUFF  &  SONS 


Milford/ 


Conn. 


Branches — Rocky  Ford,  Colorado  Toledo,  Ohio  Atlanta,  Georgia 


Fills  120  Bottles  a  Minute--a»r/  every  minute! 


High  Class 
Seed 


SWEET  CORN 


Eor  A  High 
Class  Pack 
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Our  domestic  trade  is  our  greatest  concern;  it  is 
ridiculous  to  say  that  a  country  such  as  Canada  is  not 
self-supporting.  Our  foreign  trade,  export  and  import 
goods  included,  has  never  amounted  to  more  than  5 
per  cent  of  total  trade.  There  never  was  and  never 
will  come  a  time  when  we  were  or  will  be  unable  to 
exchange  our  surplus  supplies  of  grain  and  farm  pro¬ 
duce,  minerals,  forest  products  and  other  exportable 
commodities  for  a  sufficiency  of  the  products  of  other 
lands  necessary  to  maintain  Canadian  industry  and 
commerce. 

The  nature  and  abundance  of  our  natural  resource 
wealth  precludes  any  other  conclusion.  Of  course  our 
international  trade  is  both  important  and  essential 
to  an  improvement  in  our  standard  of  living,  but  it 
must  be  managed  in  such  a  way  that  it  does  not  from 
time  to  time  disrupt  our  internal  economy.  That  can 
be  done. 

Bank  deposits  would  increase,  but  they  would  have 
to  increase  by  $800,000,000  before  they  would  be  re¬ 
stored  to  their  1929  level.  That  increase  would  take 
care  of  Canada’s  employment  problem  for  a  good  many 
years  to  come.  Under  a  managed  system  of  credit 
and  trade,  bank  deposits  would  be  safer  than  they 
ever  were  before,  because  real  wealth  would  be  in¬ 
creased  proportionately  and  going  concern  values 
would  be  maintained  and  stabilized  much  more  effect¬ 
ively  than  they  are  today.  If  the  depositors  wished  to 
convert  their  savings  into  legal  tender  cash,  gold  or 
foreign  exchange,  every  facility  that  now  exists  and 
more  would  be  available  to  serve  such  desire.  To  fear 
such  a  programme  or  to  condemn  it  on  the  ground 
that  it  is  inflationary  would  be  similar,  if  I  may  use 
Sir  Josiah  Stamp’s  illustration,  “to  accusing  a  man 
of  running  the  risk  of  a  reckless  alpinist  simply  be¬ 
cause  he  was  caught  walking  up  the  steps  of  the  base¬ 
ment  of  his  own  home.” 

In  a  country  such  as  Canada  where  there  is  an 
abundance  of  needed  work  available,  the  elimination 
of  unemployment  does'  not  need  to  wait  until  the  de¬ 
partments  of  taxation,  economic  control  and  inter¬ 
trade  and  credit  management  are  perfected.  There  is 
ample  opportunity  to  put  the  unemployed  to  work 
while  the  organization  of  these  departments  is  being 
developed.  The  unparalleled  and  unmoral  wastage  of 
human  intelligence,  energy  and  character  now  appar¬ 
ent  on  every  hand  should  not  and  cannot  be  allowed  to 


continue.  The  war  on  poverty  can  and  should  be  com¬ 
menced  at  once  by  putting  the  unemployed  to  work. 

Discussion 

The  changes  in  economic  outlook  and  in  the  exercise 
of  governmental  authority  here  proposed  may  appear 
to  be  sweeping  and  radical  innovations,  but  they  are 
not  out  of  line  with  the  twentieth  century  innovations 
that  have  definitely  appeared  in  the  realms  of  indus¬ 
try,  commerce  and  social  service.  I  believe  they  are 
merely  the  actual  necessities  that  must  be  developed 
to  bring  our  financial  and  economic  machinery  up  to 
date. 


(Continued  next  week) 

Jt  Jl 

EXPANSION  OF  TRADING  AREAS  ANNOUNCED  BY 
NEW  YORK  STATE  GROCERY  CODE  CROUP 

XPANSION  of  the  trading  areas  in  New  York  state  desig¬ 
nated  by  the  New  York  State  Food  and  Grocery  Distributors 
Code  Authority  was  announced  recently  by  the  authority,  the 
new  alignment  adding  many  groups  to  the  original  list  of  eight 
announced  by  the  code  group  when  it  first  began  operation. 

New  Local  divisions  announced  by  the  code  group,  which 
“broke  down”  New  York  State  into  many  trading  areas,  were 
as  follows: 

Buffalo  Trading  Area — Niagara,  Orleans,  Erie,  Genessee, 
Wyoming  counties.  Jamestown  Trading  Area — Chautauqua 
county.  Orleans  Trading  Area — Carraragus  and  Alleghaney. 
Hornel  Trading  Area — Steuben  county. 

Rochester  Trading  Area — Monroe,  Wayne,  Livington,  On¬ 
tario,  Yates  and  Seneca  counties.  Auburn  Trading  Area — Ca¬ 
yuga  county.  Oswego  Trading  Area — Oswego  county.  Sjrra- 
cuse  Trading  Area — Onondaga  and  Madison  counties.  Elmira 
Trading  Area — Schuyler,  Tompkins,  Chemung  and  Tioga  coun¬ 
ties. 

Binghamton  Trading  Area — Cortland,  Chenango  and  Broome 
counties.  Oneonta  Trading  Area — Otsegoand  and  Delaware 
counties.  Watertown  Trading  Area — Jefferson,  Lewis  and  St. 
Lawrence  counties.  Utica  Trading  Area — Oneida,  Herkimer 
and  Hamilton  counties.  Plattsburgh  Trading  Area — Franklin, 
Clinton  and  Essex  counties. 

Albany  Trading  Area — Warren,  Washington,  Saratoga,  Ful¬ 
ton,  Montgomery,  Schenectady,  Scoharis,  Albany,  Rennsselaer, 
Green  and  Columbia  counties.  Kingston  Trading  Area — Ulster 
and  Sullivan  counties.  Poughkeepsie  Trading  Area — Dutchess 
and  Putnam  counties.  Newburgh  Trading  Area — Orange  and 
Rockland  counties.  White  Plains  Trading  Area — Westchester 
county. 

Bronx  Trading  Area — Bronx  county.  Manhattan  Trading 
Area — New  York  county.  Staten  Island  Trading  Area — Rich¬ 
mond  county.  Queens  Trading  Area — Queens  county.  Mineola 
Trading  Area — Nassau  and  Suffolk  counties. 
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BETTER  PROFITS 


A  department  devoted  to  the  consideration  and  discussion  of  sales  questions 
of  every  kind,  and  to  every  phase  affecting  the  sale  and  distribution  of  canned 
foods;  therefore,  of  utmost  importance  to  every  canner,  because  on  your  sales 
depends  your  profits.  Improvement  in  selling  methods  must  result  in  better 
profits.  Conducted  by  an  Expert  of  long  experience,  but  whose  indentity  will 
be  kept  hidden. 

Questions  Invited,  and  Your  Opinions  Welcomed. 


A  WHOLESALE  GROCER  in  a  position  to  buy 
at  least  thirty  thousand  cases  of  canned  vege¬ 
tables  for  the  coming  season  would  like  to  con¬ 
centrate  his  purchases  on  a  single  line  of  known, 
advertised  canned  foods  on  which  he  might  depend 
absolutely  for  quality,  service,  deliveries  in  propor¬ 
tion  to  pack,  fair  prices,  merchandising  ideas  and  ad¬ 
vertising  support.  Ten  years  ago  he  might  have  had 
his  choice  of  several  lines.  Today  practically  only 
one  is  open  to  him. 

What  has  happened?  Plenty.  Quality  has  prob¬ 
ably  been  maintained  fairly  well  by  the  majority  of 
canners  but  some  of  those  packing  a  complete  line 
in  1922  have  discontinued  this  long  ago  because  of 
lack  of  demand,  not  for  a  complete  line  but  for  their 
line.  You  can’t  play  fast  and  loose  with  the  con¬ 
sumer  and  have  her  continue  buying  your  factory 
label  goods.  Private  label  distributors  get  along 
pretty  well  with  wide  variations  in  quality  from  sea¬ 
son  to  season  because  when  the  quality  one  year  is 
so  low  their  business  is  curtailed  on  the  line,  they 
change  packers.  Packers  selling  goods  under  their 
own  labels  must  maintain  quality  at  all  times. 

Service  has  been  and  will  continue  to  be  an  impor¬ 
tant  factor  in  securing  business.  Deliveries  will  con¬ 
tinue  to  be  a  bone  of  contention  during  short  packs 
and  pro  rate  deliveries.  Not  every  canner  is  particu¬ 
lar  enough  in  arranging  these.  All  can  do  much  to¬ 
ward  satisfying  customers  receiving  at  first  only  a 
portion  of  their  actual  needs.  Needs  for  filing  orders 
actually  sold  are  a  lot  different  from  wants  in  an 
advancing  market. 

Codes  plus  public  opinion  will  keep  prices  within 
bounds.  We  must  not  forget  too,  that  as  prices  ad¬ 
vance  consumption  declines.  It  always  has  and  al¬ 
ways  will.  Many  a  time  packers  of  some  commodity 
well  in  demand  during  a  glut  in  the  market  during 
which  supplies  were  forced  into  pantries  have  found 
that  the  following  season  when  supplies  were  short 
and  higher  priced  that  the  anticipated  consumer  de¬ 
mand  did  not  develop  as  they  fondly  hoped.  I  repeat, 
prices  for  canned  foods  will  at  all  times  keep  within 
reasonable  bounds  and  reach  of  the  mass  consuming 
public. 

Merchandising  ideas  are  something  else  again.  In 
this  particular  the  average  canner  and  his  average 
representative  are  woefully  weak.  Canned  foods  by 


and  large  have  always  been  sold  at  a  price,  other  things 
being  equal.  This  condition  will  probably  always  exist 
to  a  very  large  extent.  The  training  of  canners  and 
their  salesmen  has  always  been  along  packing  and 
mechanical  lines  except  in  rare  instances.  When  you 
do  find  a  canner  mentally  equipped  to  really  sell  goods 
he  or  they  do  a  wonderful  job.  This  department  has 
just  been  going  through  a  mass  of  canners  labels  and 
in  the  lot  was  one  selection  doing  a  great  deal  toward 
forwarding  the  line  it  adorns.  In  it  the  public  can  see 
an  outstanding  label  and  one  that  is  building  an  out¬ 
standing  business.  Numerous  other  lots  were  just 
labels,  all  capable  of  doing  a  much  better  job  of  mer¬ 
chandising  if  altered  only  slightly  in  many  instances. 
Merchandising  ideas  are  not  acquired  from  text  books, 
but  are  obtained  mostly  from  observation  plus  reten¬ 
tion  and  dissemination  at  the  proper  time  and  to  inter¬ 
ested  parties.  This  department  for  years  has  been 
urging  canners  to  get  out  of  the  canneries  and  among 
customers  who  were  really  doing  a  good  task  of  dis¬ 
tribution.  1934  should  see  more  of  this. 

Advertising  support  would  seem  to  be  as  far  away 
from  the  mind  of  the  average  canner  as  ever  and  that’s 
saying  a  great  deal.  Some  way  or  another  we  seem 
to  fight  shy  of  anything  called  advertising.  Some  of 
us  have  gone  along  for  years  giving  what  we  have 
called  “advertising  allowances”  and  we  have  kidded  no 
one  but  ourselves.  Ninety-nine  times  out  of  a  hundred 
our  advertising  allowance  has  been  a  price  concession 
and  we  have  known  it  all  the  time.  Still,  the  fact  re¬ 
mains,  we  find  only  one  packer  or  maybe  two  or  three 
at  most  in  a  position  to  supply  a  jobber  with  a  full  line 
of  canned  vegetables  as  specified  at  the  beginning  of 
this  article. 

A  natural  conclusion  must  be  that  we  have  failed 
somehow  in  our  sales  programs  to  adequately  impress 
our  labels  on  the  consumer  consciousness.  Else  we 
would  have  consumer  demand  today  adequate  to  the 
moving  of  our  goods  at  a  profit.  Short  stocks  in  first 
hands,  prices  beyond  our  wildest  dreams  two  years 
ago,  codes  to  help  us  do  what  we  have  been  so  far 
unable  to  do  for  ourselves  all  will  not  save  the  industry 
unless  all  strive  toward  a  goal  of  consumer  acceptance 
through  quality,  fair  prices  and  intelligent  advertising. 

A  recent  report  by  Dunn  &  Bradstreet  states  that 
the  distribution  of  groceries  has  so  far  changed  during 
the  past  few  years  that  today  practically  each  whole- 
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sale  grocer  has  some  group  of  retailers  looking  to  him 
for  advertising  and  merchandising  suggestions  and 
support.  As  long  as  you  must  advertise  and  wish 
while  doing  so  to  popularize  your  own  labels,  investi¬ 
gate  fully  the  sales  and  advertising  activities  of  each 
voluntary  group  in  your  logical  trading  area.  You 
will  soon  find  that  advertising  groups  are  like  all  dis¬ 
tributors,  there  are  probably  no  bad  ones  but  some 
are  better  than  others  by  far. 

Contact  each,  learn  their  story  and  then  go  back  to 
your  office  and  formulate  a  policy  applicable  to  all  with 
whom  you  wish  to  co-operate.  See  to  it  that  you  con¬ 
tract  for  certain  definite  services  they  are  in  a  position 
to  render.  So  many  advertisements  per  month  in  all 
printed  space  they  may  be  taking.  So  many  advertise¬ 
ments  on  handbills  if  they  put  out  a  handbill  for  their 
membership.  Have  them  define  too,  just  what  steps 
they  will  take  in  stocking  their  membership  with  your 
line  or  item  unless  you  are  already  satisfied  your  label 
enjoys  sufficient  distribution  in  the  market  to  warrant 
good  movement  when  advertised.  Insist  on  being  post¬ 
ed  as  to  information  to  be  given  membership  regarding 
your  line.  It  will  be  well  too,  for  you  to  stipulate  that 
you  wish  at  least  mention  of  your  line  each  month  in 
the  advertising  and  also  that  it  be  run  at  an  attractive 
price  to  the  housewife  each  month. 

If  you  will  start  right  now  to  work  with  all  possible 
co-operative  groups  in  your  markets,  you  will  start  to 
constructively  build  consumer  demand  for  your  label. 
There  are  packers  all  over  the  country  enjoying  suffi¬ 
cient  distribution  to  warrant  such  a  move.  There  are 
countless  canners  whose  goods  have  for  years  enjoyed 
good  distribution  but  who  have  not  seen  fit  to  go  along 
with  distributors  in  a  reasonable  advertising  campaign. 
Such  canners  will  see  more  and  more  of  their  trade  go 
to  competitors  who  are  willing  and  eager  to  support 
distribution  by  a  co-operative  advertising  group. 

When  such  support  has  been  engaged,  go  as  much 
further  as  you  can  in  helping  your  selected  distribu¬ 
tors  to  build  business.  If  you  have  or  can  secure  recipe 
leaflets  or  cook  books  to  accompany  your  distribution, 
do  so.  Furnish  car  cards  or  store  cards  to  back  up 
your  displays.  If  you  have  any  window  displays,  see 
to  it  they  are  supplied  liberally  to  your  advertising 
medium.  If  given  an  opportunity  for  sampling,  don’t 
be  stingy!  Above  all  else,  if  doing  business  through 
brokers,  sell  them  on  the  plans  you  have  in  mind  for 
increasing  your  distribution  and  sales.  Get  them  sol¬ 
idly  behind  the  program  and  set  them  to  w'atch  it 
closely.  Do  not  be  satisfied  with  this  but  check  per¬ 
sonally  on  its  progress. 

If  you  are  content  to  pack  the  best  possible  quality 
this  year,  give  service  with  the  pack,  be  fair  in  your 
deliveries  when  the  pack  is  short,  make  fair  prices  and 
furnish  all  you  can  of  advertising  and  merchandising 
support  to  your  distributors  you  should  have  little  fear 
but  that  your  line  will  increase  in  popularity  among 
housewives  in  the  territories  in  which  you  hope  to  in¬ 
crease  your  distribution  and  sales. 

Should  you  be  interested  in  an  advertising  contract 
probably  as  close  as  any  at  present  to  complying  with 
all  codes  of  distribution,  write  this  department  and  we 
will  forward  you  a  copy.  No  obligation,  of  course. 
This  is  your  department,  use  it ! 


COLLECTING  MAYONNAISE  STATISTICS 

HE  United  States  Department  of  Commerce,  Food¬ 
stuffs  Division,  has  been  asked  by  the  Mayonnaise 
Institute  to  undertake  its  6th  annual  survey  of  the 
production  and  distribution  of  mayonnaise,  salad  dress¬ 
ing  and  related  products,  and  it  is  willing  to  do  this 
for  them.  That  calls  for  time,  trouble  and  expense, 
all  of  which  the  Government  stands,  as  it  does  for  other 
industries,  including  the  collection  of  canned  foods  sta¬ 
tistics — though  just  why  the  Government  should  spend 
the  taxpayers’  money  for  the  benefit  of  any  particular 
industry,  is  not  easy  to  explain.  The  Government 
might  w'ell  and  properly,  and  to  the  best  possible  ad¬ 
vantage  of  the  industry  at  interest,  furnish  the  men 
and  materials  and  do  the  work  of  this  collecting,  but 
the  industry  should  stand  the  expense.  In  that  way 
the  industry  would  have  the  unquestioned,  disinterested 
service  needed,  and  give  authority  to  the  figures,  and 
that  ought  to  be  sufficient.  Some  day  we  may  see  that, 
and  that  day  will  come  all  the  sooner,  unless  the  indus¬ 
tries  so  served  show  better  co-operation  than  has  been 
shown  at  times.  Certainly  the  least  any  industry  can 
do  is  to  w'ork  with  the  Department  —  to  fill  out  the 
blanks  furnished  and  return  them  promptly  and  hon¬ 
estly.  How  would  you  feel,  if,  accepting  the  figures 
given  in  good  faith,  it  developed  that  you  had  been 
imposed  upon,  and  had  been  the  means  of  spreading 
unthruthful  reports  as  to  the  extent  of  an  industry? 
And  after  you  had  paid  the  whole  expense  of  the 
survey ! 

The  Mayonnaise  makers  have  been  very  good  in 
their  co-operation,  w'e  believe,  and  they  will  be  again 
this  year,  we  know.  They  realize  the  value  of  know¬ 
ing  how  much  has  been  produced,  and  how  much  the 
market  has  consumed,  because  then  they  can  gauge 
their  operations  more  intelligently. 

EVAPORATED  MILK  ASSOCIATION  MEMBER¬ 
SHIP  MOUNTS 

EMBERSHIP  in  the  Evaporated  Milk  Asso¬ 
ciation  is  rapidly  growing.  Dr.  Frank  E.  Rice, 
Executive  Secretary  of  the  organization,  203 
North  Wabash  Avenue,  Chicago,  Illinois,  announced. 
The  latest  companies  to  join  are  the  Litchfield 
Creamery  Company,  Litchfield,  Illinois;  the  Morn¬ 
ing  Milk  Company,  Salt  Lake  City;  the  Pango  Milk 
Chocolate  Company,  Toledo;  and  the  S.  M.  A.  Cor¬ 
poration,  Cleveland. 

The  Association  membership  now  includes  twenty 
concerns.  Doctor  Rice  thinks  the  rapid  affiliation  of 
evaporated  milk  packers  with  the  Association  is  an 
indication  of  the  importance  trade  bodies  have  as¬ 
sumed  in  the  new  “partnership”  between  government 
and  business,  under  the  N.  R.  A.  and  the  A.  A.  A. 

THE  BOOK  YOU  NEED  !  ! 

**A  Complete  Course  in  Canning.” 

5th  Edition  386  Pages  New  Low  Price  $5.00 
Published  by  THE  CANNING  TRADE. 
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Wanted  and  For  Sale 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  tveek  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


For  Sale  —  Machinery 


For  Sale  —  Seed 


FOR  SALE— 2  Sprague  Sterling  Automatic  Corn  Mixers 
in  perfect  condition. 

Standard  Brands  Inc.,  Pressing  Division,  • 
Norwalk,  Ohio 


FOR  SALE — Indiana  Baltimore  Tomato  Seed  from  sel¬ 
ect  stock,  treated  with  Semesan. 

Greenfield  Packing  Co.,  Greenfield,  Ind. 


Situations  Wanted 


Wanted  —  Machinery 

WANTED— 250  Gallon  Steam  Jacketed  Copper  Kettle, 
also  Filler  to  fill  jars  with  Apple  Butter. 

A.  H.  Renehan,  Sykesville,  Md. 

WANTED— 1  used  No.  7  Silker;  4  used  40x72  Retorts; 
1  used  Circle  Steam  Hoist  -  state  make. 

Address  Box  A-1960  care  of  The  Canning  Trade. 


WANTED— To  buy  good  used  Tomato  Machinery,  for 
packing  whole  tomatoes.  State  condition  and  price 
and  model  numbers. 

Address  Box  A-1958  care  of  The  Canning  Trade. 

WANTED— Four  good  used  Super  Huskers. 

Address  Box  A-1959  care  of  The  Canning  Trade. 

For  Sale  —  Factories 


FOR  SALE— Well  built  Canning  Factory  and  equip¬ 
ment,  now  in  operation.  Packs  high  grade  products, 
location  excellent. 

Call  or  address  C.  F.  Moore,  Receiver, 

Wallace  Roberts  Canning  Co.,  Woodstown,  N.  J. 

FOR  SALE — Moderate  size  Canning  Factory  near  Cape 
May,  N.  J.,  including  four  Viners  installed.  With 
or  without  good  productive  land  up  to  100  acres. 
Excellent  location  for  all  vegetables.  Reasonable. 

F.  M.  Stevens,  Cape  May,  N.  J. 


FOR  SALE— Factory  fully  equipped  for  canning  tom¬ 
atoes,  and  other  products.  Situated  on  Railway  in 
Shenandoah  Valley,  Virginia.  Acreage  assured, 
brands  established. 

Address  Box  1957  care  of  The  Canning  Trade. 


POSITION  WANTED— By  experienced  cannery  manager.  College 
■  graduate;  Accountant;  can  handle  office,  sales,  factory,  labor. 
Can  assure  efficient  low  cost  operation  with  high  quality  pro¬ 
duction.  Many  years  experience  packing  most  fruits  and 
vegetables. 

Address  Box  B-1964  care  of  The  Canning  Trade. 


POSITION  WANTED— Young  man,  experienced  packer  of  full 
line  of  fruits  and  vegetables,  catsup,  jam  and  jellies.  Will  go 
anywhere;  absolutely  dependable. 

Address  Box  B-1949  care  of  The  Canning  Trade. 


POSITION  WANTED  -By  Supertintendent  with  firm  in  town  or 
city.  Can  pack  full  line  of  fruits  and  vegetables,  jams  and 
jellies,  dill  and  sour  pickles.  Also  machinist.  References;  25 
years  experience. 

Address  Box  B-1953  care  of  The  Canning  Trade. 


POSITION  WANTED— As  Factory  Manager.  Fully  experi¬ 
enced  in  the  packing  of  all  major  lines  in  New  York  State 
and  the  Tri-States,  from  the  field  to  the  finished  product.  Can 
equip  complete  plants  and/or  renovate  old  plants  to  manufacture 
under  the  most  efficient  methods  of  canning  to  secure  lowest 
possible  costs,  highest  quality  and  under  sanitary  conditions. 
Will  consider  any  proposition  large  or  small  with  a  progressive 
company.  Best  of  references. 

Address  Box  B-1945  care  of  The  Canning  Trade. 


POSITION  WANTED — Mr.  Canner  do  you  require  services  of 
Superintendent  or  Manager  who  can  and  has  packed  fancy 
quality  vegetables  and  fruits  at  anticipated  low  cost?  I  have  25 
years  experience  from  field  to  finished  product.  References  as 
to  ability  and  character. 

Address  Box  B-1956  care  of  The  Canning  Trade. 


POSITION  WANTED — Chemist  and/or  Production  Manager. 
Factory  and  laboratory  experience  with  jellies,  preserves  ( vacu¬ 
um-pan),  tomato  products,  canned  spaghetti,  soups,  and  similar 
foods.  Age  26;  salary  secondary,  but  urban  location  (most  of 
year)  essential. 

Address  Box  B-1957  care  of  The  Canning  Trade. 


Help  Wanted 

WANTED -Experienced  man  in  the  preparation  of  very  fine 
soups.  State  experience  fully  in  first  letter. 

Address  Box  B-1948  care  of  The  Canning  Trade. 
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JUDGE 

SYRUPER 


Using  the  Cutler  Method  of 
concentrated  syrup  for  all  grades. 

Unlimited  capacity  in  number 
of  cans  per  minute. 

Instant  change  from  one  grade 
to  another.  Every  can  full  with 
uniform  cut  outs. 

No  mashed  fruit  or  cans. 

Automatic  throughout. 

Syrup  to  suit  the  fruit. 

No  waste. 


E.  J.  JUDGE 

Syrupers,  Clutchest  Timer*, 

P.  O.  Box  238  Alameda,  Calif. 

Canadian  Agents 

Canncrs  Machinery  Ltd.,  Simooc,  Ont.  Can. 


SMILE  AWHILE 

Fhere  is  a  saving  grace  in  a  sense  of  humor. 

Relax  your  mind — and  your  body.  You’ll  be  better  mentally, 
physically — and  financially. 

SEND  IN  YOUR  CONTRiliUTION. 

All  are  welcome. 


ANOTHER  INJUSTICE  TO  WOMEN 
“What  caused  the  rumpus  at  their  house?” 

“She  asked  him  to  bring  home  something  to  give  as 
bridge  prizes  at  her  club  and  save  her  a  trip  down¬ 
town,  and  he  brought  home  a  couple  of  cookbooks.” 

Jack — What  is  the  noblest  kind  of  dog? 

Jill — I  give  up. 

Jack — The  hot  dog.  It  not  only  doesn’t  bite  the 
hand  that  feeds  it ;  it  feeds  the  hand  that  bites  it. 

The  absent-minded  professor  returned  home  one 
evening  and,  after  ringing  his  front  door  bell  for 
some  time  to  no  effect,  heard  the  maid’s  voice  from 
the  second-story  window:  “The  professor  is  not  in.” 

“All  right,”  quietly  answered  the  professor:  “I’ll 
call  again.”  And  he  hobbled  down  the  stone  steps. 

CONVINCED 

“At  last  Elmer  has  agreed  that  he  should  try  to 
reduce  his  weight.” 

“What  persuaded  him?” 

“He  stood  up  to  give  his  seat  in  the  street-car  to  a 
lady  the  other  night,  and  two  ladies  thanked  him  and 
sat  down.” 

BUSTED  FLUSH 

“I  believe  in  calling  a  spade  a  spade,”  said  the  em¬ 
phatic  person. 

“That’s  right,  friend,”  replied  Bronco  Bob.  “There 
was  a  man  who  nearly  lost  his  life  here  by  gittin’ 
into  a  game  an’  tryin’  to  call  a  spade  a  club.” 

DODOS,  MAYBE 

Mess  Cook:  “Did  you  say  you  wanted  those  eggs 
turned  over?” 

Hard-Bitten  Gob:  “Yeah,  to  the  Museum  of  Nat¬ 
ural  History.” 

HOW  OLD  IS  ANN? 

“Time,”  in  its  issue  of  March  5th,  answers  this  age- 
old  conundrum  thus: 

“Died.  Sam  Lloyd,  60,  inventors  of  puzzles 
and  conundrums;  of  pneumonia,  in  Brooklyn, 

N.  Y.  Son  of  a  puzzle-making  father,  he,  too, 
invented  riddles,  created  some  10,000  at  the  rate 
of  300  per  year.  His  most  famed :  “The  com¬ 
bined  ages  of  Mary  and  Ann  are  44  years,  and 
Mary  is  twice  as  old  as  Ann  was  when  Mary  was 
half  as  old  as  Ann  will  be  when  Ann  is  three 
times  as  old  as  Mary  was  when  Mary  was  three 
times  as  old  as  Ann.  How  old  is  Ann?  Answer: 
Ann  16i/o. 
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CANNED  FOOD  PRICES 


Prices  given  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  figures  corrected  by  these  Brokers:  ^Thomas  J.  Meehan  &  Co.,  *Howard  £.  Jones  &  Co.,  §Harry  H.  Mahool  &  Co. 

New  York  prices  corrected  by  our  Special  Correspondent,  fin  column  headed  “N.  Y.”  indicates  f.  o.  b.  factory. 


Canned  Vegetables 


ASPARAGUS*  (California) 

White  Mammoth,  No.  . 

Peeled,  No.  2^ . 

Large,  No.  2% . 

Peeled,  No.  2^^ . 

Medium,  No.  2^^ . 

Green  Mammoth,  No.  2,  round  cans 

Medium,  No.  2 . . . 

Large,  No.  2 . 

Tips,  White,  Mammoth,  No.  1  sq.... 

Small,  No.  1  sq . 

Green  Mammoth,  No.  1  sq . 

Small,  No.  1  sq . 

BAKED  BEANS$ 

16  . . 

No.  2%  . 

No.  10  . 


Balto.  N.Y. 


t2.85 


BEANS* 

Stringless  Stand.  Cut  Green,  No.  2 

Standard  Cut  Green,  No.  10 . 

Standard  Whole  Green,  No.  2 . 

Standard  Cut  Wax,  No.  2 . 

Standard  Cut  Wax,  No.  10 . 

Red  Kidney  Standard,  No.  2 . 

Standard,  No.  10 . 

LIMA  BEANS*  (F.  O.  B.  Factory) 

No.  2  Tiny  Green . 

No.  10  . 

No.  2  Medium  Green . ; . 

No.  10  . 

No.  2  Green  and  White . 

No.  10  . . 

No.  2  Fresh  White . 

No.  10  . 

Soaked,  No.  2 . 


.46%.. 
.80  .. 
2.70  .. 


.72%  t.70 


BEETS* 

Baby,  No.  2 . . 

Whole.  No.  2 . 

Whole,  No.  2% .  1.10 

Whol*,  No.  10 . . . 

Cut,  No.  2 . 

Cut,  No.  2% . 

Cut,  No.  10 . 

Diced,  No.  10 . . 

CARROTS* 

Standard  Sliced,  No.  2 . 


Standard,  Diced,  No.  2 . 

Diced,  No.  10 . 

CORN* 

Golden  Bantam,  Fancy,  No.  2 .  1 

Extra  Standard,  No.  2 . 

Extra  Standard,  No.  10 . 


Crushed,  Fancy,  No.  2... . . 

Extra  Standard,  No.  2 . 

Standard,  No.  2 . 

Standard,  No.  10 . . . 


3.50 

4.00 

.76 

— 

.70 

3.60 

*3.65 

1.40 

*1.50 

*7.00 

1.12% . 

.90 

.86 

*.85 

*3.76 

.75 

*.65 

.90 

— 

1.10 

8.26 

. 

*.75 

3.60 

.76 

3.76 

.70 

3.60 

1.00 

*1.10 

.96 

l.ii) 

1.06 

1.00 

.90 

82%.. 
80  .. 


HOMINY* 

Standard  Split,  No.  2  Tall . 65 

Split,  No.  10 .  2.90 

MIXED  VEGETABLES* 

Standard,  No.  2 . 70 

No.  10  .  3.76 

Fancy,  No.  76 

No.  10  . 4.26 

OKRA  AND  TOMATOES* 

Standard,  No.  2 . 

No.  10  . 


PEAS*  (Baltimore  prices,  new  pack) 

No.  1  Petit  Pole. _ _ _ 

No.  2  Fancy  Sweets,  2s . 

No.  2  Fancy  Sweets,  3s..._ . 

No.  2  Fancy  Sweets,  4s . 

No.  2  Fancy  Sweets,  6s . . 

No.  2  Std.  Sweets,  5s . 

No.  1  Early  June,  4s . 

No.  2  Std.  Alaskas,  Is . . 

No.  2  Std.  Alaskas,  2s . 

No.  2  Std.  Alaskas,  3s . 

No.  2  Std.  Alaskas,  4s . 

No.  10  Std.  Alaskas,  2s . 

No.  10  Std.  Alaskas,  3s . 

No.  10  Std.  Alaskas,  4s....„_ . 

PUMPKIN* 

Standard,  No. 

No.  3  . 

No.  10  .  2.76 


1.60 

L35 

T’ii) 


2%.. 


.90  tl.OO 


CANNED  VEGETABLES— Continued 


SAUER  KRAUT* 

Balto. 

Standard,  No. 

No.  2%  . 

No.  3  . . 

2 . 

No.  10  . 

SPINACH* 

.  4.16 

Standard,  No. 
No.  2%  . 

No.  8 

2 . 

.  1.10 

No.  10  . 

.  3.5() 

N.Y. 


t.86 


California,  f.  o.  b.  Coast* 

Standard.  No.  2% .  tl.OO 

Standard,  No.  10 .  *3.25 

SUCCOTASH* 

Standard  Green  Corn  Fresh  Limas, 

No.  2  . 

Standard  Green  Com,  Dried  Limas, 

No.  2  . 

(Triple)  No.  2  (with  tomatoes) . 

SWEET  POTATOES* 

Standard.  Na  2,  F.  O.  B.  Factory....  .60  ....... 

No.  2%  . 76  t.76 

No.  8  . 86  t.86 

No.  10  .  2.60*2.60 

TOMATOES* 

Extra  Standard,  No.  1 . . . 

F.  O.  B.  County . 


No.  2  . 

F.  O.  B 

No.  8  _ 

F.  O.  B.  County 

No.  10  . 

F.  O.  B.  County.. 

Standard.  No.  1 . 

F.  O.  B.  County 

No.  2  . 

F.  O.  B.  County. 
No.  3 


. 97%.. 

County .  1.00  ., 


.60 

.60 

.92% 

.92% 

1.46 


*.60 


.92% 


F.  O.  B.  County .  1.46  *1.40 

No.  10  .  4.60  . 

F.  O.  B.  County .  4.35  *4.35 

TOMATO  PUREE*  (F.  O.  B.  Factory) 

Standard,  No.  1  Whole  Stock . 

No.  10,  Whole  Stock . . . .  ........ 

Standard,  No.  1  Trimmings . . 

No.  10  Trimmings . 

TOMATO  JUICE* 

No.  1  . 

Canned  Fruits 

APPLES*  (F.  O.  B.  Factory) 

Maine,  No.  10 . 

Michigan,  No.  10 . 

New  York,  No.  10 . . 

Pennsylvania,  No.  10,  water _ _ 

Pa.,  No.  3 . 

Pa..  No.  10,  solid  pack . 

APRICOTS*  (California) 

St'indard,  No.  2% . 

Choice,  No.  2% . 

Fancy,  No.  2% . 

BLACKBERRIES* 

Standard,  No.  2- . 

No.  S  . . 

No.  10  water. . 

No.  2,  Preserved . 

No.  2,  in  Syrup . 

BLUEBERRIES* 

Maine,  No.  2 . 

No.  10  . 

CHERRIES* 

Stamdard  Red,  Water,  No.  2 . 

White  Syrap,  No.  2 . 

Extra  Preserved,  No.  2 . 

N.  Y.  Red  S.  Pitted,  No.  10 . 

California  Standard,  2% . 

Choice,  No.  2% . 

Fancy,  No.  2% . 

GOOSEBERRIES* 

Standard  No.  2 . . . . 

No.  10  — . . 

GRAPE  FRUIT* 

8  oz . . 

No.  2  . 

No. 

No. 

No. 

No. 


4.76 


7.60  *6.60 


6.26 


1.90 

2.00 


Juice. . 

Juice . . . 

Juice . . . . . 

PEARS* 

Standards,  Keifer  No.  2,  in  syrup.... 

No.  10  . 

California  Bartletts,  Standard  2%.... 

Fancy  . 

Choice  . 

Standard,  No.  10 . 


.62%  *.62V 
1.05  *1.02V 
3.25  *3.16 
.62%  *.60 
.95  *.90 

3.00  *2.76 

1.00  _ 

4.60  _ _ 

1.40 _ 

.  *1.86 

1.60  *1.66 
.  *4.76 


CANNED  FRUITS— Continued 

Balto.  N.Y. 

PEACHES* 

California  Standard,  No.  2%,  Y.  C.  1.37%*1.30 


Fancy,  No.  2%,  Y.  C . 

Extra  Sliced  Yellow,  No.  1  Tails.. 

Seconds,  Yellow,  No.  3 . 

Pies,  Unpeeled,  No.  3 . 


PINEAPPLE* 


Sliced,  Extra,  No.  2 . 

Sliced,  Standard,  No.  2 . 

Shredded,  Syrup,  No.  10..., 

Crushed,  Extra,  No.  10 . 

Eastern  Pie.  Water,  No.  10.. 
Porto  Rico  No.  10 . 


RASPBERRIES* 
Black  Warter,  No.  2... 

Red,  Water,  No.  2 . 

Black,  Syrup,  No.  2. 

Red,  Syrup,  No.  2 . 

Red,  Water,  No.  10... 


1.60 

■*1.60 

”l90 

CZ 

4.40 

1.90 

*1.80 

1.80 

*1.70 

_ 

*1.60 

— 

*1.46 

5.26 

*6.60 

STRAWBERRIES*  (Baltimore  prices,  new  pack) 

Preserved,  No.  1 . .' .  ....... 

Preserved,  No.  2 . .  . . 

EJxtra,  Preserved,  No.  1 . . 

Extra,  Preserved,  No.  2 . . . . 

Standard  Water,  No.  10 . . 

FRUITS  FOR  SALAD* 


Fancy,  No.  2%., 
No.  10s  . . 


2.60  *2.40 

9.60  _ 


Canned  Fish 


HERRING  ROE* 


16  oz..  Factory. . 

No.  2.  17-oz.  cans.  Factory.. 
No.  2,  19-oz.  cans.  Factory.. 


LOBSTER* 

Flats,  1-lb.  cases,  1  doz.. 


— 

%-ib.  cases,  1  doz . 

%-lb.  cases,  1  doz. . 

OYSTERS* 

3.25 

2.60 

fiioi 

1.10 

3.26 

8.26 

8.90 

*2.10 

1.40 

*1.30 

SALMON§ 

1.55 

*1.66 

Red  Alaskas,  Tall  No.  1 . 

.  1.76 

*1.76 

Flat,  No.  %.. 

Cohoes,  Tall,  No.  1 . . . . . ....  ...... 

Flat,  No.  1 . 

Flat  No.  % .  1.17% _ 

Pink.  Tall.  No.  1 .  1.20  *1.20 

Pink.  Tall.  No.  %., 


SHRIMP§ 


Dry,  No.  1 . 

Wet,  No.  1,  Large.. 


SARDINES  (Domestic),  per  case 


%  Oil.  Tomato,  Carton.. 


%  Mustard,  keyless.. 


TUNA  FISH§  (California),  per  case 

White.  %s  . . .  7.80 

White,  la  . . — . — . 

Blue  Fin,  %s . . . . 

Blue  Fin,  la . . . . 

Striped,  %s  . . . 

Striped,  %s  . 

Striped,  Is  . 

Yellow,  %s.  Fancy.... - 


.80 

_ 

3.10 

1.86 

1.10 

*1.16 

1.22% - 

1.00 

1.00 

1.00 

1.00 

2.60 

*2.60 

2.90 

*3.00 

i!26 

*^ 

2.60 

*2.60 

2.36 

*2.60 

1.66 

*2.85 

7.80 

18.66 

— 

T.ii 

— 

6.00 

_ 

9.00 

. 

4.66 

. . 

7.80 

13.66 
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THE  KOOK-MORE  KOIL 


This  appliance  is  by  far 
the  fastest  cooking  coil 
every  offered  the  canning 
industry  (we  invite  com¬ 
parison).  Yield,  color,  flavor 
are  favorably  affected  by 
the  time  saved,  which  means 
in  the  end,  less  cooking 
tanks  to  operate,  again  a 
saving  of  space,  fuel  and 
labor.  These  are  proven 
facts.  Kook-More  Koil 
units  can  be  supplied  for  all 
sizes  from  500  gallons  up¬ 
ward. 


INDIANA 


Steam  Jacketed  Kettle,  Standard,  Tilting 
and  Shallow  type 
Indiana  Juice  Extractors, 

Indiana  Colossal  Pulpers, 

Indiana  Chili  Sauce  Machine, 

Pumps  for  Pulp  and  Catsup, 

Hampers,  Knives,  Solder  and  Flux, 

Solder  C.M.C.,  Superbrite  and  Nubrite 
Metallic  Coatings. 

Stickle  Differential  Drainage  and  Return 
Boiler  System, 

Steam  Traps, 

Tomato  Juice  Strainers, 

Storage  Tanks  with  Preheating  Coils  or 
Steam  Crosses. 

Indiana  Paddle  Finishers 
Indiana  Juice  Strainers, 

Fillers, 

Cooking  Tanks  either  Cypress  or  Glass 
lined. 

Improved  Brush  Finishers, 

Indiana  Slush  Pumps  for  handling  Plant 
Refuse, 

Aprons,  Gloves,  Firepots  and  Furnaces, 
Capping  Steels. 

Steel  Stools  and  Dippers, 

Indiana  Continuous  Pumpkin  handling 
System, 

Preheating  Coils  and  Steam  Crosses. 

T omato  Salters, 

Stainless  Steel  Glass  lined  pipe  and 
fittings. 


INDIANAPOLIS 


QUALITY  SEED  PEAS 

Conner  S’  Varieties  Exclusively 

Quality  is  to  seeds  what  character  is  to  an  individual.  Our  seed 
peas  possess  the  dependability  that  follows  careful  breeding. 

Gallatin  Valley  Seed  Company 

BOZEMAN,  MONTANA 


PHILLIPS  SALES  COMPANY,  Inc. 


B  rokers  and  C 


ommission 


Ganned  ayid  Gunners  Supplies 

Located  in  the  heart  of  Maryland's  great  packing  industry.  Brokers 
and  representatives  desired  in  all  markets.  Packers’  accounts  solicited. 

CAMBRIDGE  •  MARYLAI^D,  i).  S.  A. 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

Market  Cleared  of  Uncertainties — Growers’  Prices  That  Are 
Unnatural — No  New  Pure  Food  Law  This  Year — Be  Careful 
About  Futures — What  if  Canners  Are  Tied-Up  by  Strikes 
This  Summer? 

GUIDE-POSTS — Many  of  the  uncertainties  which 
clouded  the  canned  foods  market  and  prevented 
free  trading,  and  which  were  so  prominent  at 
the  beginning  of  the  year,  have  been  cleared  away  and 
trading  is  now  proceeding  in  a  normal  manner.  That 
there  will  be  no  marketing  agreements  covering  the 
great  staples  of  canned  foods,  is  welcomed  by  many  as 
promising  careful,  quality  packs,  in  restricted  quanti¬ 
ties,  the  restriction  coming  from  the  heavily  increased 
costs  of  production.  There  is  much  in  this.  Knowl¬ 
edge  gained  from  the  long  and  free  debates  will,  in¬ 
evitably,  cut  out  much  of  the  foolish  and  ruthless  price 
cutting  by  canners.  The  fact  that  proponents  and  op¬ 
ponents  of  the  proposed  measures  came  from  all  sec¬ 
tions  of  the  country  opened  the  eyes  of  all  canners  who 
heard  the  debates  or  read  of  them,  to  the  futility  of 
trying  “to  horn  in”  on  another  canner’s  natural  terri¬ 
tory,  the  while  their  own  natural  territory  is  neglected, 
or  trespassed  upon  in  retaliation,  and  we  may  expect 
to  see  more  sensible  distribution,  and  from  that  less 
cut-throat  competition.  Why  should  a  Maryland  to¬ 
mato  canner  want  to  sell  canned  tomatoes  in  Indiana, 
much  less  a  California  canner  try  to  sell  canned  toma¬ 
toes  in  Indiana  or  Maryland  ?  There  is  plenty  of  room 
for  all ;  the  troubles  came  from  the  massing  of  canners 
in  one  market,  to  the  benefit  and  profit  of  the  buyers. 
That  trick  is  now  quite  well  understood,  at  least  by 
the  reading  and  thinking  canners,  and  the  others  will 
have  to  learn  to  avoid  it. 

Mr.  W.  E.  Robinson,  the  well  known  operator  of 
Bel  Air,  Md.,  recently  wrote  Mr.  J.  W.  Tapp,  that  there 
is  no  good  reason  why  Maryland  should  pay  more  for 
canning  house  tomatoes  than  does  Indiana,  and  the 
same  argument  might  be  made  as  regards  any  staple 
crop  for  canning  purposes;  but  again  that  is  entirely 
a  local  question,  and  if  prices  are  out  of  line  anywhere, 
on  canners’  crops,  it  is  because  the  canners  have  made 
them  so.  Any  region  that  produces  heavily  of  any 
crop  ought  to  enjoy  the  most  favorable  (to  the  public 
or  canners)  market  prices,  if  there  is  anything  in  the 
law  of  supply  and  demand,  and  there  most  assuredly  is. 
Where  a  crop  is  most  plentiful,  there  the  prices  ought 
to  be  lowest,  and  if  they  are  not  then  it  is  the  buyers’ 
fault.  And  of  course  that  truth  should  be  taken  into 


consideration  by  the  A.  A.  A.  in  naming  growers’ 
prices.  Anything  else  is  unnatural. 

And  finally,  it  begins  to  appear  that  there  will  be  no 
new  Pure  Food  law  at  this  session  of  Congress,  which 
means  this  year.  So  that  worry  may  be  laid  aside. 
The  extremists  tried  too  hard  to  have  their  way.  Time 
invariably  shatters  such  efforts,  and  common  sense  pre¬ 
vails.  We  repeat  what  we  said  long  ago:  Mr.  Walter 
G.  Campbell,  the  present  Chief  of  the  Federal  F.  &  D. 
law,  can  better  write  the  needed  new  law  than  any 
Senator  or  College  Professor  however  well  intended; 
and  he  will  write  it  so  that  it  will  make  the  needed 
corrections,  free  of  fanaticism,  and  entirely  enforce¬ 
able  in  law.  He  knows  better  than  anyone  else  what 
is  wanted,  and  being  a  lawyer  of  high  ability  and  with 
complete  understanding  as  to  the  requirements  of  such 
Federal  regulations,  can  easily  make  it  workable,  and 
at  the  same  time  fair  and  reasonable  to  the  manufac¬ 
turers,  dealers  and  others  who  must  comply.  Give  him 
the  job  and  get  the  experimenters  away  from  it,  for 
business  is  “too  jumpy”  to  be  further  molested. 

THE  MARKET — So  your  market  now  is  in  very  fine 
shape;  spots  moving  out  steadily  and  in  good  volume, 
and  at  full  asking  prices,  in  fact,  as  you  will  see  on  the 
market  page,  many  prices  are  advancing.  It  can’t  be 
otherwise  as  spot  stocks  steadily  diminish.  So  watch 
these  market  prices,  and  do  not  quote  below  them  and 
you  will  be  on  the  safe  side.  Baltimore  was  probably 
never  before  so  well  cleaned  up  on  spot  canned  foods, 
and  there  are  but  few  lots  laying  around  in  the  coun¬ 
ties. 

As  might  be  supposed  attention  is  turning  to  futures, 
and  much  regular  business  is  being  put  through.  Es¬ 
pecially  is  this  true  of  canned  peas,  but  canners  of  this 
item  should  be  careful.  There  has  been  a  very  heavy 
sale  all  over  the  country  on  future  canned  peas,  so 
heavy  that  prices  should  now  be  advancing.  There  is 
certainly  no  reason  to  cut  prices,  and  yet  that  is  what 
seems  to  be  happening.  And  that  is  where  we  mean 
canners  should  be  careful;  don’t  cut  prices;  they  are 
moderately  priced  now;  hold  to  them.  Look  at  the 
market  report  for  Chicago  and  note  that  one  canner  in 
Wisconsin  has  booked  200,000  cases  at  his  list  price. 
We  do  not  know  the  canner  but  we  warrant  that  he  is 
not  a  premium  packer;  he  is  just  a  good  common- 
sensed  business  man,  like  yourself.  The  first  Govern¬ 
ment  report  on  anticipated  pea  acreage  shows  an  in¬ 
crease  of  but  10  per  cent  over  last  year;  doubt  the  ac¬ 
curacy  of  the  figures  if  you  care  to — though  we  see  no 
reason  for  doing  so — but  don’t  be  a  Wise  Guy,  set 
yourself  up  as  a  Prophet,  or  just  simply  “know”  that 
the  acreage  and  yield  will  be  very  much  more,  and 
then,  back  such  a  fool  idea  with  your  good  dollars  in 
the  form  of  a  signed  future  contract.  You  are  in  busi- 
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ness  not  in  the  profession  of  gambling.  Sell  a  safe 
portion  of  your  expected  pack,  at  full,  satisfactory 
prices,  and  then  stop.  Make  your  gamble,  if  you  must 
gamble,  on  the  surplus  spots  you  may  have  after  the 
pack.  That  will  give  you  three  months’  more  informa¬ 
tion,  before  canning  begins,  to  see  whether  or  not  your 
plantings  have  “taken”  well  and  you  will  have  some 
“sure-thing”  dope  to  bet  on.  If  the  crop  promises  to 
be  bumper,  you  can  arrange  to  cut  the  pack  and  if  not 
you  will  be  mighty  glad  the  futures  are  not  on  the 
books. 

And  here  is  another  danger  signal:  you  have  sat 
back  and  smiled  at  the  strikes  among  the  “raw”  pea 
pickers  on  the  Coast,  and  among  the  early  crop  har¬ 
vesters  in  all  growing  sections.  Even  the  Government 
says  that  we  are  facing  a  bad  epidemic  of  strikes  this 
spring  and  summer.  That  is  the  always  certain  result 
of  pampering  labor,  and  it  has  been  pampered  as  never 
before  in  history.  What  will  happen  to  your  futures, 
if,  when  the  crops  are  ready  and  the  cannery  is  all  set 
to  go,  the  hands  walk  out  ?  That’s  the  time  they  choose. 
Play  safe,  we  tell  you,  for  all  business  was  never  be¬ 
fore  in  such  a  turmoil  as  it  is  now. 

’Member  the  story  of  Aesop,  about  the  dog  with  a 
fine,  big  bone  in  its  mouth,  walking  over  a  log-bridge? 
The  dog  saw  its  shadow  in  the  water,  and  thinking  it 
was  another  dog,  with  a  bone  that  seemed  larger,  grab¬ 
bed  at  the  reflection  and  lost  the  good  bone  he  had. 
You  get  the  moral. 
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NEW  YORK  MARKET 

By  “NEW  YORK  STATER” 

Special  Correspondent  of  “The  Canning  Trade” 

Market  Steady — Prices  Firm — Futures  Business  Increasing — 
Book  Good  Volume  Coast  Spinach  in  New  York  Market — 
Spot  Tomatoes  Cleaning  Up. 

New  York,  March  16,  1934. 

ARKET — Trading' in  the  spot  market  continued 
to  move  along  in  steady  fashion  with  inquiries 
well  sustained  and  the  price  tone  firm  to  strong 
in  the  local  canned  foods  market  during  the  past  week. 
Little  change  in  conditions  in  the  spot  market  is  looked 
for  by  trade  observers  with  the  exception  of  higher 
prices  for  some  of  the  more  popular  items  which  are 
in  particularly  short  supply. 

FUTURES — Interest  in  futures  trading  broadened 
somewhat  although  to  date  buyers  showed  more  inter¬ 
est  in  covering  their  committments  in  peas  than  in 
other  items.  Canners  are  not  pushing  futures  offer¬ 
ings,  as  a  rule,  and  current  contracts  are  being  signed 
at  price  levels  mainly  in  accord  with  canners’  ideas. 

Prices,  naturally,  are  above  last  year’s  levels,  due 
to  increased  packing  costs,  and  barring  unforeseen  oc¬ 
currences,  the  futures’  price  list  seems  to  be  established 
on  a  stable  basis,  for  the  time  being,  at  least. 

OUTLOOK — Despite  the  fact  that  federal  and  state 
relief  agencies  as  well  as  private  relief  organizations 
are  cutting  down  on  buying  of  foodstuffs  for  unem¬ 
ployed,  the  gains  in  private  business  and  trade  and  in 


government-sponsored  relief  projects  seem  to  have 
taken  up  a  good  deal  of  the  resulting  slack. 

February  sales  in  chain  grocery  units  showed  a  gain 
of  9  per  cent  over  the  like  1933  month,  the  Department 
of  Commerce  reported.  An  increase  in  dollar  sales 
from  January  to  February  this  year  also  was  reported, 
the  gain  totalling  6.7  per  cent.  This  is  higher  than  the 
normal  seasonal  rise,  it  was  pointed  out. 

SPINACH — Pacific  Coast  spinach  packers  booked 
heavy  business  in  the  local  market  following  the  low 
opening  prices  posted  recently  by  the  major  packers 
which  quoted  2l^s  at  $1,  coast.  With  most  of  the  inde¬ 
pendent  packers  offering  new  pack  spinach  at  95  cents, 
coast,  for  21/2S,  the  larger  units  were  reported  to  be 
receiving  the  bulk  of  the  business.  The  trade  heard 
some  reports  of  shading  of  the  95-cent  level  by  smaller 
packers  but  these  rumors  were  held  untrue. 

The  low  prices  current  will  more  than  likely  cut 
down  the  pack  total,  reports  from  the  Pacific  Coast  in¬ 
dicate.  With  the  advertised  brands  reaping  most  of 
the  business  due  to  the  small  differential  in  price  be¬ 
tween  these  and  independent  brands,  the  smaller  pack¬ 
ers  haven’t  a  very  cheerful  outlook. 

PEAS — In  the  futures  field,  peas  attracted  most  of 
the  attention.  New  York,  Wisconsin  and  Northwest 
packers  are  said  to  have  met  with  good  response  from 
the  trade.  However,  there  are  many  canners  who  are 
holding  off  until  they  are  better  able  to  judge  what 
market  conditions  will  be. 

In  the  spot  field,  the  few  remaining  offerings  of  peas 
are  being  snapped  up  with  the  market  mainly  based 
on  the  sellers’  price  ideas. 

TOMATOES — Futures  interest  in  tomatoes  has  lag¬ 
ged  somewhat  due  to  the  uncertainty  over  allocation 
of  this  item  during  the  coming  packing  season.  With 
this  definitely  abandoned  for  the  current  year,  at  least, 
the  trade  is  more  interested  in  futures.  The  spot  mar¬ 
ket  promises  to  be  cleaned  out  so  the  new  pack  will 
come  into  almost  a  bare  market.  With  such  a  strong 
start,  future  prices  depend  mainly  upon  what  canners 
themselves  do. 

Spot  business  continued  to  move  along  in  steady 
fashion  with  canners  finding  little  difficulty  in  dispos¬ 
ing  of  the  small  stocks  remaining  in  first  hands  to  dis¬ 
tributors  at  levels  around  the  current  quotations.  Since 


Filler  Boot 

Hansen  Sanitary  K  r  a  n  t  Hansen  Quality  Pea  Grader 
Filler  Hansen  Four  Roll  Beet 

Hansen  Automatic  Tomato  Topper 

Filler  Hansen  Sanitary  Gallon  Filler 

^  Hansen  Whole  Grain  Corn  Cutter 

Hansen  Chili  Con  Came  Filler 


HANSEN  CANNING  MACHINERY  CORP. 

CEDARBURG,  WISCONSIN 
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this  is  largely  a  sellers’  market,  in  many  instances  the 
final  price  is  a  matter  solely  between  the  seller  and  the 
buyer  but  the  general  market  level  holds  unchanged 
with  Tri-State  2s  around  90  cents  and  10s  ranging 
from  $4.25  to  $4.35,  factory. 

FRUITS — Recent  advances  in  pineapple  and  grape¬ 
fruit  stimulated  the  canned  fruit  division  of  the  mar¬ 
ket  with  marked  shortness  of  supplies  of  pie  stocks 
held  by  canners  indicating  the  probability  of  further 
advances  in  the  latter  items  in  the  near  future. 

Strong  demand  from  commercial  users  in  pie  grades 
continues  and  the  price  undertone  reflects  this  bullish 
condition.  Cherries  continue  somewhat  soft  but  even 
these  have  strengthened  considerably  as  compared  with 
recent  quotations. 

SALMON — While  prices  in  the  general  list  continued 
unchanged,  offerings  of  Alaska  reds  at  $1.60,  coast, 
have  been  largely  absorbed  and  advances  in  this  item 
would  not  surprise  the  trade.  Several  packers  already 
are  holding  above  this  level  and  a  general  advance  to 
bring  the  market  into  line  with  the  higher  posting  is 
looked  for  in  the  near  future.  Pinks,  while  still  avail¬ 
able  at  $1.10,  coast,  are  held  at  $1.15  to  $1.20  by  sev¬ 
eral  packers  with  the  low  priced  offerings  of  this  item 
expected  to  be  absorbed  within  a  short  time. 

Fancy  grades  of  salmon  are  in  short  supply  with 
prices  firm  to  strong. 

CANNED  FISH — As  with  salmon.  Lenten  demands 
on  canned  shrimp  and  canned  sardines  aid  market  con¬ 
ditions  materially.  While  price  ideas  on  canned  shrimp 
still  run  in  a  wide  range,  the  bulk  of  the  lower-price 
offerings  seem  to  have  been  well  cleaned  up  in  the  local 
market  with  the  resultant  strengthening  in  the  general 
price  structure.  With  most  of  the  spot  offerings  of 
Maine  sardines  well  absorbed,  the  new  pack  will  enter 
an  almost  bare  market. 

GRAPEFRUIT — All  major  packers  are  now  in  line 
with  the  recent  advances  posted  in  Florida  grapefruit 
prices  with  the  market  absorbing  the  increase  in  good 
fashion. 

Jt  Jt 

CHICAGO  MARKET 

By  “ILLINOIS” 

Special  Correspondent  of  “The  Canning  Trade” 

Order  for  Relief  Requirements  Split — Good  Future  Business 
on  Peas,  Corn  and  Tomatoes — Extreme  Cold  Damages  Cherry 
Crops — Apple  Sauce  Enjoying  Good  Demand. 

Chicago,  March  15,  1934. 

LET’S  TALK  MONEY  AND  BANKING— Your  articles 
under  this  heading  in  the  last  three  issues,  are 
—  most  commendable  and  several  buyers  and  brokers 
in  Chicago  have  spoken  highly  thereof.  You  are  in¬ 
deed  to  be  congratulated,  Mr.  Editor,  in  bringing  this 
matter  to  the  attention  of  the  canning  industry  and  it 
is  certainly  to  be  hoped  that  many  of  the  readers  will 
write  their  Congressmen  and  Senators.  Undoubtedly, 
the  voice  of  the  thinking  men  of  this  market  is — ^More 
Power  To  You. 


EMERGENCY  RELIEF — It  was  a  case  of  off  again 
and  on  again.  Finally  after  a  great  deal  of  confusion, 
the  business  was  split  about  50-50  between  those  two 
stalwart  wholesale  grocers  of  our  market — Steele- 
Wedeles  Company,  Sprague,  Warner  &  Company.  As 
a  result,  both  these  firms  have  had  to  do  some  sub¬ 
stantial  buying  in  the  various  items  as  listed  in  this 
column  a  week  ago. 

CANNED  FOODS  EXCHANGE— Last  fall  the  Chi¬ 
cago  market  was  told  about  the  California  Commodity 
Exchange  and  how  it  would  function  on  dried  fruits, 
canned  fruits  and  vegetables,  etc.,  as  produced  on  the 
Golden  Coast.  Whatever  happened  to  it,  whatever  de¬ 
velopments  occurred^ — apparently  is  unknown.  Now 
comes  the  Canned  Food  Exchange  of  Philadelphia. 
Well,  Chicago  isn’t  excited  about  it  at  all  and  is  simply 
awaiting  further  information.  With  an  exchange  for 
canned  foods  functioning  on  the  Pacific  Coast  and  one 
on  the  Atlantic  it  would  seem  as  a  matter  of  develop¬ 
ment  that  the  time  is  not  far  distant  when  an  exchange 
will  be  in  Chicago. 

SPINACH — If  there  was  to  be  a  large  production  of 
spinach  in  California  (as  some  seem  to  think)  then 
the  opening  prices  made  last  week  by  the  California 
Packing  Corporation  was  a  move  in  the  right  direction. 
That  is  the  thought  that  has  been  expressed  by  several 
factors.  That  opening  was  on  the  basis  of  No.  21/^ 
fancy  spinach  at  $1,  f.  o.  b.  Coast.  The  independent 
canners  are  offering  in  a  very  limited  way  at  5c  less 
but  the  big  four,  i.  e.,  Richmond-Chase,  Hunt,  Pratt, 
and  Hume  are  asking  the  same  as  the  California  Pack¬ 
ing  Corporation.  Libby’s  prices  too  are  the  same  as 
California  Packing  Corporation.  It  is  reliably  stated 
that  these  prices  do  not  represent  actual  cost.  Undoubt¬ 
edly  the  total  pack  in  California  will  be  retarded  as  a 
result.  Bookings  have  been  fairly  good  although  the 
trade  are  feeling  their  way  along. 

CORN — The  feature  of  this  market  is  the  naming 
of  future  prices  by  several  of  the  Middlewestern  can¬ 
ners.  These  quotations  in  a  general  way  are:  No.  2 
standard  Ohio  corn  at  75c,  factory;  No.  2  standard 
Indiana  corn  at  80c,  factory;  No.  2  standard  Illinois 
corn  at  80c,  factory ;  No.  2  standard  Iowa  com  at  75c, 
factory.  It  is  said  that  a  No.  2  tin  good  standard  corn 
cannot  be  packed  this  coming  season  and  sold  at  a 
profit  at  75c.  The  trade,  however,  are  more  or  less 
“fed  up’’  on  such  talk  and  when  canners  call  upon  the 
buyer  and  give  them  such  a  line,  it  falls  on  unfertile 
soil. 

Spot  corn  is  holding  its  own  although  the  movement 
is  not  as  heavy  as  would  be  expected  when  the  closely 
cleaned  up  basis  of  supply  is  considered.  Those  who 
ought  to  know  say  that,  com  will  move  much  better 
into  distributive  channels  from  now  on  and  even  up  to 
the  first  of  July. 

PEAS — Future  pea  business  is  being  recorded  in  a 
very  liberal  manner.  A  prominent  and  large  Wisconsin 
canner  told  us  that  within  one  week’s  time  he  booked 
over  200,000  cases  of  future  peas  strictly  at  his  open¬ 
ing  list.  Quite  a  lot  of  talk  is  going  around  about  the 
danger  of  largely  increasing  the  pea  pack  this  year. 
There  are  some  obstacles  that  will  be  almost  impos- 
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sible  to  overcome,  to  increase  it  sufficiently  to  cause 
any  depressed  market  conditions.  Last  year  there  was 
approximately  13  million  cases  packed  or  at  least  that 
was  the  statistical  report.  What  if  they  do  increase 
it  in  1934  to  18  million  cases,  that  won’t  be  any  too 
many  peas.  That  will  mean  an  increase  of  about  40 
per  cent  and  it’s  questionable  whether  it  can  be  done 
even  under  the  most  favorable  of  conditions. 

Spot  peas  were  more  active.  Emergency  Relief  buy¬ 
ers  picked  up  several  lots  at  $1.25,  Wisconsin  cannery. 
Today  it  is  impossible  to  secure  anything  in  Wisconsin 
at  less  than  $1.30,  f.  o.  b.  the  shipping  point.  Here  it 
is  the  middle  of  March  and  it  will  be  easily  three  and 
a  half  to  four  months  before  any  new  pack  peas  can 
be  delivered.  Certainly  peas  will  be  cleaned  up  before 
the  new  goods  are  ready. 

TOMATOES — The  feature  of  this  market  is  the 
rather  heavy  trading  that  has  been  going  on  in  the 
1934  pack.  The  basis  of  that  business  is  as  we  outlined 
it  in  this  column  a  week  ago.  Quite  a  large  percentage 
of  canners,  however,  are  not  meeting  this  competition, 
claiming  they  cannot  do  so  on  the  basis  of  their  costs. 

Spot  tomatoes  are  moving  in  a  goodly  way.  No.  2 
standards  in  Indiana  command  $1,  f.  o.  b.  factory,  al¬ 
though  some  sales  have  been  made  at  slight  conces¬ 
sions  thereunder.  No.  10  tin  extra  standard  tomatoes 
were  sold  at  $4.75,  f.  o.  b.  Indiana  cannery.  No.  2V2 
standards  are  held  at  $1.25. 

R.  S.  P.  CHERRIES — Southwestern  Michigan  seems 
to  have  fared  better  than  the  Traverse  Bay  or  North¬ 
ern  district.  This  applies  to  the  extreme  cold  weather, 
as  low  as  44  degrees  below  zero  in  early  February. 
While  it  is  too  early  at  this  time  to  estimate  the  amount 
of  damage,  the  Michigan  State  Agricultural  College 
has  examined  various  orchards  and  report  a  damage 
to  the  Montmorency  variety  in  southwestern  Michigan, 
ranging  from  5  to  30  per  cent,  and  in  northern  Michi¬ 
gan  ranging  from  5  to  60  per  cent.  The  Early  Rich¬ 
monds  have  been  damaged  to  a  far  greater  degree  and 
the  sweet  cherry  crop  is  in  a  serious  position  indeed. 
So  much  for  the  outlook  as  applied  to  the  1934  crop  of 
cherries,  but  as  one  gentleman  expressed  it,  “I  have 
long  since  given  up  trying  to  guess  a  cherry  crop.” 
The  market  on  spots  continues  without  change  and 
prices  are  the  same  as  reported  previously  in  this 
column. 

APPLESAUCE — The  distribution  of  this  excellent 
food  item  continues  in  an  encouraging  way  and  several 
of  our  houses  report  their  sales  have  increased  fully 
50  per  cent  over  croresponding  periods  of  last  year. 
The  market  was  somewhat  upset  one  day  last  week 
when  one  of  the  New  York  group  that  has  been  foster¬ 
ing  the  advertising  campaign,  apparently  broke  loose 
but  it  proved  only  a  flash  in  the  pan. 

EVAPORATED  MILK — A  bill  is  pending  in  the 
State  Legislature  of  Illinois  (with  every  likeilhood  of 
it  passing)  that  will  make  it  illegal  for  anyone  to  pur¬ 
chase  milk  from  any  evaporator  not  operating  under 
the  N.  R.  A.  Wisconsin  had  previously  passed  a  simi¬ 
lar  law.  The  market  on  evaporated  milk  is  stable  and 
the  only  kick  is  that  there  should  be  more  of  a  differ¬ 
ence  between  advertised  and  non-advertised  brands 
than  the  present  15c  per  case. 


B.  A.  RAILTON  COMPANY — Everyone  among  the 
Chicago  trade  sincerely  sympathizes  with  this  old 
wholesale  grocery  firm.  B.  A.  Railton,  the  founder  of 
the  business,  and  a  good  merchant,  has  been  critically 
ill  for  the  past  few  weeks  and  is  not  expected  to  re¬ 
cover.  Ray  Railton,  his  worthy  son,  who  has  been  the 
active  head  of  B.  A.  Railton  Company,  dropped  dead 
Sunday,  the  11th.  Funeral  services  were  held  Wednes¬ 
day  of  this  week  and  largely  attended  by  brokers  and 
buyers.  A  second  son,  John  Railton  will  carry  on  the 
business. 

*  * 

GULF  STATES  MARKET 

By  “BAYOU” 

Special  Correspondent  of  “The  Canning  Trade" 

Stormy  Weather  Continues  to  Hold  Up  Oyster  and  Shrimp 
Packs — Canners  Reluctant  to  Raise  Prices  Higher. 

Mobile,  Ala.,  March  15,  1934. 

OYSTERS — The  oyster  pack  in  this  section  con¬ 
tinues  to  get  its  setback  due  to  the  bad  weather 
that  has  been  prevailing  all  along  this  coast. 
The  winds  have  been  so  strong  and  the  waters  so  rough 
at  times  that  big  steamers  have  been  delayed  one  and 
two  days  coming  into  port  because  the  pilots  could  not 
board  them. 

This  continued  stormy  weather  only  adds  to  the  cur¬ 
tailment  of  the  oyster  pack,  which  was  already  ex¬ 
pected  to  be  light  at  the  start. 

Alabama  has  been  doing  her  best  to  can  oysters,  but 
the  factories  have  been  greatly  handicapped  by  the 
limited  supply  of  oysters  on  our  reefs  and  they  have 
been  operating  at  a  big  disadvantage,  plus  a  loss  at 
times,  so  the  oyster  pack  in  this  section  has  been  forced 
to  move  in  very  low  gear  this  season  and  all  the  pack¬ 
ers  are  behind  in  their  order  for  cove  oysters. 

The  canners  are  being  confronted  with  a  tough  as¬ 
signment. 

They  don’t  want  to  raise  the  price  of  cove  oysters 
again,  yet  they  can’t  afford  to  pack  them  at  a  loss,  so 
they  have  been  hanging  on  with  the  hope  that  produc¬ 
tion  would  get  under  way  sufficiently  to  allow  them  to 
at  least  break  even  on  the  pack. 

The  sea  food  canners  realize  that  if  they  expect  to 
sell  their  product,  they  will  have  to  keep  the  price 
within  the  reach  of  all  and  that  is  what  they  are  striv¬ 
ing  to  do. 

A  good  illustration  of  how  excessive  high  prices  can 
kill  the  sale  of  a  commodity  is  the  action  that  Presi¬ 
dent  Roosevelt  has  been  forced  to  take  on  the  liquor 
folks.  In  many  localities  the  bootlegger  is  reported  to 
be  underselling  the  legal  dealer  and  therefore  continu¬ 
ing  to  prosper.  As  a  consequence  of  the  high  price  of 
the  legal  liquor  it  has  been  kept  out  of  reach  of  the 
average  pocketbook  and  the  thirsty  have  had  to  turn 
to  bootleg  liquor  to  satisfy  their  thirst,  so  the  sale  of 
legal  liquor  has  been  greatly  reduced  and  the  revenue 
in  liquor  taxes  which  the  government  expected  to  get 
is  falling  way  short  of  their  estimated  amount  and  the 
administration  felt  that  something  had  to  be  done, 
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hence  the  government  launched  a  drive  against  high 
prices  of  legal  liquors  and  the  bootlegger. 

The  same  principle  applies  to  any  food  commodity 
as  well. 

It  is  true  that  people  have  to  eat,  but  they  don’t  have 
to  eat  canned  foods  nor  any  particular  kind  of  food, 
therefore  any  excessive  boosting  of  prices  should  be 
carefully  guarded  against,  as  it  will  react  in  the  sale 
of  that  commodity. 

The  price  of  cove  oysters  is  $1.05  per  dozen  for  five 
ounce  and  $2.10  per  dozen  for  ten  ounce,  F.  0.  B. 
factory. 

SHRIMP — What  applies  to  oysters  in  the  way  of 
weather  conditions,  also  applies  to  shrimp  and  all  sea 
foods,  as  they  depend  largely  on  the  weather  for  pro¬ 
duction  and  as  it  has  been  bad  for  oyster  production  it 
is  also  bad  for  shrimp  and  very  few  shrimp  have  been 
produced. 

Practically  all  the  shrimp  that  has  been  produced 
for  a  month  have  gone  to  the  raw,  headless  shrimp 
shippers  and  it  may  be  said  that  there  have  not  been 
any  shrimp  canned. 

The  shrimp  caught  in  Alabama  and  Mississippi  have 
been  practically  all  small  and  medium,  but  Louisiana 
has  been  able  to  get  some  large  shrimp  at  times.  The 
winter  closed  season  for  the  canning  of  shrimp  is  in 
effect  in  Louisiana  and  the  factories  can  not  can  any 
shrimp  there. 

The  market  on  canned  shrimp  gradually  gained 
strength  and  it  looks  like  that  it  caught  some  of  the 
buyers  napping.  In  other  words,  they  held  back  too 
long  to  buy,  not  realizing  that  as  far  as  the  packers 
were  concerned,  it  was  all  going  out  and  nothing  com¬ 
ing  in,  because  production  had  stopped.  Of  course,  this 
worked  out  to  the  advantage  of  some  of  the  canners 
that  saw  it  coming  and  did  not  sacrifice  their  stock  of 
shrimp  when  the  market  was  unsettled,  but  others  that 
could  and  did  not  hold  their  pack  for  a  stronger  mar¬ 
ket  are  the  loosers  now,  but  this  is  something  that  hap¬ 
pens  in  the  shrimp  canning  game  nearly  every  year 
and  there  seems  to  be  no  way  of  correcting  it,  so  I 
guess  we  will  have  to  accept  it  as  a  matter  of  course. 

The  price  of  canned  shrimp  as  quoted  out  by  the 
leading  packers  of  this  section  is  95c  per  dozen  for  No. 
1  small;  $1.05  per  dozen  for  No.  1  medium,  and  $1.10 
per  dozen  for  No.  1  large,  F.  0.  B.  cannery. 

LET’S  GET  A  NEW  DEAI^Lent  has  helped  the 
sea  food  canners  and  dealers  very  much,  yet  there  is 
nothing  unusual  about  this,  because  it  does  it  every 
year,  but  what  I  can’t  understand  is  why  the  sea  food 
canners  pay  their  hard  earned  cash  into  associations 
and  organizations  and  then  don’t  see  to  it  that  sea 
foods  get  their  share  of  publicity.  Have  you  seen  any 
publicity  given  the  sea  food  folks  by  the  canning  asso¬ 
ciations  this  Lent?  I  haven’t. 

This  is  a  good  time  to  clean  house.  The  new  deal 
calls  for  it. 

Don’t  let  those  running  the  affairs  of  these  organiza¬ 
tions  soft-soap  you  at  meetings  with  promises  and  ba¬ 
loney,  but  get  action  right  now  and  see  to  it  that  those 
standing  in  your  way  of  getting  a  new  deal  and  a 
square  deal  are  taken  off  the  pay  roll. 


You  need  and  must  have  in  these  organizations  some¬ 
body  that  knows  sea  foods,  that  likes  it  and  eats  it  and 
not  until  then  will  you  get  your  share  of  publicity, 
because  a  natural  born  sea  food  person  is  the  fellow 
that  has  your  interest  at  heart,  so  go  to  it,  and  get 
results  from  the  money  you  pay  into  these  associations. 

CALIFORNIA  MARKET 

By  “BERKELEY” 

Special  Correspondent  of  "The  Canning  Trade” 

February  Rains  Cause  Crops  to  jump — Packing  Spinach — 
Asparagus  Pack  Set  at  1,900,000  Cases — ^Tomatoes  Firm — 
Salmon  Moving  Well — Canners  League  Officers  and  Directors 

San  Francisco,  March  14,  1934. 

CROPS  are  coming  on  with  a  rush  in  California 
and  canning  operations  are  getting  under  way 
earlier  than  usual.  The  February  rains,  which 
came  just  in  time  to  relieve  a  serious  situation,  have 
been  followed  by  warm  weather  and  field  crops  have 
simply  leaped  from  the  ground.  During  the  past  week 
temperatures  have  reached  ninety  at  Los  Angeles, 
eigty-five  at  San  Diego  and  eighty  at  San  Francisco, 
the  highest  in  years.  Deciduous  fruits  are  in  full  bloom 
and  a  sudden  change  in  the  weather  could  easily  result 
in  heavy  loss. 

SPINACH — The  packing  of  spinach  is  in  full  swing, 
with  prospects  for  a  much  larger  output  than  was  the 
case  last  year,  when  cold  weather  cut  down  production. 
Not  only  is  the  acreage  larger  this  year,  but  the  yield 
per  acre  promises  to  be  larger.  Despite  the  heavy  pro¬ 
duction,  prices  to  growers  are  higher,  $10  a  ton  being 
paid,  instead  of  $8  and  $9  a  ton  in  1933.  Some  of  the 
large  packing  concerns  have  not  brought  out  formal 
opening  prices,  as  yet,  but  all  are  soliciting  business  on 
a  fairly  uniform  price  basis  for  immediate  delivery. 
Prices  on  new  pack  are  largely,  as  follows:  No.  1,  75c; 
No.  2,  85c ;  No.  2.^-1,  $1,  and  No.  10,  $3.25.  This  is  well 
below  the  quotations  prevailing  in  recent  months  on 
spot  spinach  of  the  1933  pack. 

ASPARAGUS — Acting  under  authority  of  the  Cali¬ 
fornia  Canned  Asparagus  License  issued  by  the  Secre¬ 
tary  of  Agriculture  under  the  Agricultural  Adjust¬ 
ment  Administration,  which  became  effective  March 
6,  the  Control  Committee  meeting  in  San  Francisco  on 
March  9  fixed  the  maximum  pack  of  California  canned 
asparagus  for  1934  at  1,900,000  cases.  One  of  the  fac¬ 
tors  in  determining  this  pack  was  a  contemplated  price 
to  growers  of  3c  a  pound  for  No.  1  white,  3i/ic  for  No. 
1  3V^  inch  all  green,  and  three  and  a  half  cents  for 
No.  1  Ay-2,  inch  all  green  asparagus.  Under  the  license, 
all  asparagus  canners  in  the  State  are  required  to  close 
their  plants  when  the  pack  of  1,900,000  cases  is  at¬ 
tained.  There  will  be  no  proration  of  the  pack  among 
canners,  or  other  tedious  restrictions.  It  will  be  much 
like  an  Oklahoma  land  rush.  Packing  will  commence 
at  a  certain  hour  on  a  certain  day  and  will  be  a  free- 
for-all  until  the  limit  is  reached. 
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The  Asparagus  Control  Committee  consists  of  R.  N. 
Wilson,  of  the  California  State  Chamber  of  Commerce, 
representing  the  public;  W.  A.  Gellersen,  Libby,  Mc¬ 
Neill  &  Libby;  Roy  L.  Pratt,  California  Packing  Cor¬ 
poration;  F.  A.  Wilder,  Pratt-Low  Preserving  Com¬ 
pany;  W.  A.  Richardson,  Hickmott  Canning  Company, 
and  G.  N.  Pfarr,  Tri-Valley  Packing  Association,  rep¬ 
resenting  the  canners,  and  Peter  Cook,  George  Jensen, 
Clem  Bonnetti,  George  Wilson  and  H.  D.  Noteware, 
representing  the  growers.  Major  W.  S.  Everts,  of  the 
Canners  League  of  California,  was  elected  Managing 
Agent;  Stewart  Brown,  Chief  Inspector,  and  H.  D. 
Noteware,  Secretary. 

TOMATOES — The  canned  tomato  market  is  steadily 
getting  firmer  and  has  reached  a  point  where  prices 
are  again  being  advanced.  While  it  is  still  possible  to 
purchase  No.  21/2  standards  in  this  market  for  $1.15, 
some  of  the  larger  interests  are  now  asking  $1.17V2 
for  this  size,  with  other  sizes  in  proportion. 

SALMON — The  medium  grades  of  salmon,  such  as 
medium  reds,  medium  Chinooks,  Cohoes,  and  the  like, 
have  been  moving  especially  well  of  late.  Choice  and 
fancy  Chinooks  are  about  cleaned  up  and  the  light 
stocks  on  hand  are  very  firmly  held.  England  took  over 
a  large  part  of  the  pack  of  Puget  Sound  Sockeyes, 
leaving  less  than  usual  for  the  domestic  market.  Fancy 
Columbia  River  Chinooks  are  to  be  had  at  $1.80,  but 
some  packers  are  holding  out  for  $1.90.  An  advance 
in  the  price  of  Alaska  pinks  and  chums  is  anticipated 
by  the  Coast  trade. 

DIRECTORS  ELECTED — At  the  annual  meeting 
of  the  Canners  League  of  California,  held  at  Del  Monte, 
March  1st  to  3rd,  directors  for  the  two-year  term 
were  chosen,  as  follows:  R.  M.  Barthold,  California 
Packing  Corporation ;  Elmer  E.  Chase,  Richmond- 
Chase  Company;  W.  A.  Gellersen,  Libby,  McNeill  & 
Libby;  W.  W.  Murray,  Sunical  Packing  Company; 
A.  R.  Plummer,  Kings  County  Packing  Company ;  Max 
Schuckl,  Schuckl  &  Company,  and  F.  A.  Wilder,  Pratt- 
Low  Preserving  Company.  T.  H.  Richards,  of  the 
Bercut-Richards  Packing  Company,  was  elected  to  fill 
out  the  unexpired  term  of  J.  C.  Ainsley,  resigned. 

A  meeting  of  the  Board  of  Directors  was  held  March 
6th,  when  officers  were  elected,  as  follows:  President, 
Elmer  E.  Chase;  vice-president,  R.  M.  Barthold;  vice- 
president,  G.  H.  Bradt;  vice-president  and  secretary, 
Preston  McKinney;  treasurer,  G.  S.  Lackie;  assistant 
secretary,  W.  S.  Everts,  and  assistant  secretary,  Sylvia 
Kempton.  A.  J.  Field  was  appointed  a  member  of  the 
Executive  Committee  by  President  Elmer  E.  Chase. 

PROMINENT  GROCER  DEAD— Frederick  W.  Van 
Sicklen,  San  Francisco  business  man  and  civic  leader, 
passed  away  at  a  hospital,  March  8,  following  a  minor 
operation.  He  was  79.  A  native  of  Vermont,  Mr.  Van 
Sicklen  came  here  in  1879  and  joined  the  wholesale 
grocery  house  of  Dodge,  Sweeney  «fe  Co.,  with  which 
he  was  connected  the  rest  of  his  life. 


HEARINGS  ON  MASTER-CODE  FOR  GROCERY  INDUSTRY 
CALLED  FOR  MARCH  26  IN  WASHINGTON 

BARINGS  on  the  master  code  for  the  grocery  industry  will 
be  held  in  Washingfton  March  26,  General  Hugh  Johnson, 
N.  R.  A.  Administrator,  announced  last  week.  While  labor  and 
administration  provisions  of  the  proposed  master  code  have  been 
revised,  trade  practice  provisions  are  understood  to  be  in  sub¬ 
stantially  the  same  form  as  in  the  original  code  submitted. 

The  official  announcement  of  the  hearings  briefly  reviewed 
the  history  of  the  code  and  stated  what  changes  had  been  made 
during  the  period  during  which  it  was  under  consideration 
by  A.  A.  A.  and  N.  R.  A.  officials. 

“On  October  9,  1933,  a  hearing  was  held  before  the  A.  A.  A. 
and  the  N.  R.  A.  on  a  proposed  basic  code  of  fair  competition 
for  the  food  and  grocery  industry,”  the  announcement  stated. 
“Since  that  time,  the  President  has  delegated  to  the  Adminis¬ 
trator  for  Industrial  Recovery  certain  functions  and  powers 
with  respect  to  the  industry,  which  were  formerly  vested  in 
the  Secretary  of  Agriculture. 

“Changes  have  been  made  in  the  basic  code  as  originally  pro¬ 
posed,  to  separate  it  into  four  codes:  A  code  of  fair  competi¬ 
tion  for  the  retail  food  and  grocery  trade  (which  was  approved 
December  30,  1933) ;  a  code  of  fair  competition  for  the  whole¬ 
sale  food  and  grocery  trade  (approved  January  4,  1934) ;  a  pro¬ 
posed  code  of  fair  competition  for  the  food  brokers’  industry; 
and  a  proposed  code  of  fair  competition  for  the  distribution 
functions  of  the  grocery  manufacturing  industry  (which  is  the 
subject  of  this  notice).” 

Various  changes  have  been  made  in  the  provisions  of  the 
manufacturers’  code  since  it  was  separated  from  the  basic  code 
as  originally  proposed,  the  announcement  continued.  The 
changes  were  made,  it  was  pointed  out,  to  meet  certain  objec¬ 
tions  offered  at  and  since  the  previous  hearing.  Important 
features  of  the  manufacturers’  code,  as  now  proposed,  are  the 
following : 

1.  — Divisions  of  the  industry  may,  under  certain  provisions, 
obtain  a  stay  of  the  code  as  applied  to  them. 

2.  — The  trade  practice  provisions  do  not  apply  to  divisions 
of  the  industry  under  the  jurisdiction  of  the  Secretary  of 
Agriculture. 

3.  — The  wage  and  hour  provisions  of  the  President’s  re¬ 
employment  agreement  (with  approved  substitutions)  are  estab¬ 
lished  for  any  division  which  has  not  its  own  code  with  labor 
provisions. 

4.  — Divisions  of  the  industry  are  expected  to  submit  codes 
containing  labor  provisions  and  any  additional  but  non-conflict¬ 
ing  trade  practice  provisions  unless  they  have  already  done  so. 

5.  — Any  division  of  the  industry  having  an  approved  code  is 
completely  autonomous  and  administers  its  code  under  its  own 
code  authority,  independent  of  the  National  Grocery  Manu¬ 
facturers’  Advisory  Board,  which  is  proposed  for  co-ordinating 
purposes  only. 

6.  — The  National  Grocery  Manufacturers’  Advisory  Board, 
which  is  composed  of  one  representative  selected  by  each  such 
independent  code  authority,  is  given  power  to  act  as  code 
authority  for  any  division  of  the  industry  until  such  time  as  its 
code  is  approved. 

7.  — Provision  is  made  that  the  manufacturers’  code  shall 
modify  the  trade  practice  provisions  of  any  divisional  code 
now  approved,  to  the  extent  necessary  to  eliminate  conflicting 
trade  practice  provisions. 

“For  the  foregoing  reasons,  the  Administrator  desires  a 
further  public  hearing  on  the  proposed  manufacturers’  code  in 
order  to  determine  whether  such  code  and  its  effect  on  the 
approved  divisional  codes  will  be  acceptable  to  the  industry  and 
to  the  divisions  thereof  whose  codes  would  be  affected.  At  such 
hearing  determination  may  also  be  made  as  to  what  divisions 
of  the  industry  should  properly  be  included  in  the  proposed 
code.” 

All  interested  persons,  representing  interests  of  organizations 
concerned  in  the  hearings,  will  be  afforded  an  opportunity  to  be 
heard,  the  announcement  stated  in  pointing  out  that  “the  pro¬ 
posed  code  in  its  present  form  merely  reflects  the  proposal  of 
the  sponsoring  members  of  the  industry,  and  none  of  the  pro¬ 
visions  contained  therein  is  to  be  regarded  as  having  received 
the  approval  of  the  National  Recovery  Administration  as  apply¬ 
ing  to  the  industry  as  a  whole.” 
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WHERE  TO  BUY 

the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


ADJUSTER,  for  Chain  Devices. 

Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Apple  Paring  Machines.  See  Paring  Mach. 
Asparagus  Machinery. 


BASKETS.  Picking. 

Planters  Mfg.  Co.,  Portsmouth,  Va. 


BEAN  SNIPPER,  Green  String. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berliii-Chupman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 

Hansen  Gang.  Mchy.  Corp.,  Cedarburg,  Wis. 

Scott  Viner  Co.,  Columbus,  O. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  See  Can¬ 
nery  Supplies. 


BEETS,  Carrier,  Rubber,  Wire,  Etc. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

I.a  Porte  Mat  and  Mfg.  Co..  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Bean  Cleaners.  See  Clean  and  Grad.  Mach. 
Beans,  Dried.  See  Pea  and  Bean  Seed. 


BLANCHERS,  Vegetable  and  Fmit. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Uerlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Rubins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  111. 
Blowers,  Pressure.  See  Pumps. 


BOILERS  AND  ENGINES,  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade.  Baltimoro. 
Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 
Buttle  Corking  Machines.  See  Bottlers  Mchy. 


BOTTLERS’  MACHINERY. 

Karl  Kiefer  Mach.  Co.,  Cincinnati,  O. 

BOX  (Corrugated)  SEALING  BIACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Boxes,  Corrugated  Paper. 

BOXES.  Lug,  Field.  Metal. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

BOXING  MACHINES. 

Westminster  Mach.  Co.,  Westminster,  Md. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

BROKERS. 

Phillips  Sades  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fiber.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS,  OU.  Gas  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 


CAN  MAKERS'  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago. 

Can  Markers.  See  Stampers  and  Markers. 

CAN  WASHING  MACHINES. 

Hansen  Gang.  Mchy.  Corp..  Cedarburg.  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


CANS.  Tin.  All  Kinds. 

American  Can  Co.,  New  York  City. 
Continental  Can  Co.,  New  York  City. 
Heekin  Can  Co.,  Cincinnati.  O. 

Metal  Package  Corp.,  New  York-Baltimoro. 
Phelps  Can  Co.,  Baltimore. 

Phillips  Can  Co.,  Cambridge,  Md. 


CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  (3orp.,  Hoopeston,  Ill. 

Can  Stampers.  See  Stampers  ttnd  Markers. 

CAPPING  MACHINES.  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 

Spragnie-Sells  Corp.,  Hoopeston,  111. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 
Cartons.  See  Corrugated  Paper  Products. 
Catsup  Machinery.  For  the  preparatory  work: 

see  Pulp  Mchy ;  for  bottling :  see  Bot.  Mchy. 
Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating.  Conveying.  See  Conveyors. 
Checks,  Employers’  Time.  See  Stencils. 

Chutes,  Graviety,  Spiral.  See  Carriers. 


CLEANING  AND  GRADING  MACHY..  Fruit. 
Berlin-Chapman  Co.,  Berlin  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers'  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 


CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hooi>e8ton,  111. 


CLOSING  MACHINES.  Open  Top  Cans. 
Cameron  Can  Mchy.  Co.,  Chicago.  HL 
Coils,  Copper.  See  Copper  Coils. 

Condensed  Milk  Canning  Machinery.  See  Milk 
Condensing  Machinery. 


CONVEYORS  AND  CARRIERS.  Canners. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagarra  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  IlL 


COOKE31S,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 
Cookers,  Retort.  See  Kettles.  Process. 


COOLERS,  Oontinnona. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  HL 

COPPER  COILS,  for  Tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis.  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hooiteston,  HI. 

Copper  Jsreketed  Kettles.  See  Kettles.  Copper. 


CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg.  Wis. 
Morral  Bros.,  Mor^,  Ohio.  . 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  IlL 


CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  HL 


CORN  HUSKERS  AND  SILKERS. 

Berlin-Charpman  Co.,  Berlin,  Wis. 

Morral  Bros.,  Morral,  Ohio. 

Sprague-Sells  Corp.,  Hoopmton,  HL 
A.  K.  Robins  &  Co.,  Baltimore. 

Com  Mixers  and  Agitators.  See  Com  Cooker 
Fillers. 


CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Counters.  See  Can  Counters. 

Countershafts.  See  Speed  Reg.  Devices. 
Corrugated  Fibre  Shipping  Cases. 

CRANES  AND  CARRYING  MACHINES. 
Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Spragu^Sells  Corp.,  Hoopeston,  111. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

Cutters,  Corn.  See  Com  Cutters  . 

Cutters.  Kraut.  See  Kraut  Machinery. 
Cutters,  String  Bean.  See  String  Beirn  Mchy 

CUTTERS,  Vegetable,  Mincemeat,  Etc. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  IlL 


DECOR ATEID  TIN  (or  Cana,  Caps,  Etc.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Dies,  Cam.  See  Can  Makers’  Mchy. 

Double  Seaming  Machines.  See  Closing  Madi 
Employers’  Time  Checks.  See  Stencils. 


ENAMELED  BUCKETS.  PAILS.  Etc. 

F.  H.  Lanpenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Engines,  Steam.  See  Boilers  and  Engines. 
Enamel-Lined  Kettles.  See  Tanks. 


EVAPORATING  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 


EXHAUST  BOXES. 

Ayars  Machine  Co..  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  111. 

Factory  Stools.  See  Stools. 

Factory  Supplies.  See  Cannery  Supplies. 


FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  HL 


FIBRE  CONTAINERS  for  Food(  not  hermcilc- 
ally  sealed). 

American  Cam  Co..  New  York  City. 

Continental  Can  New  York  City. 

Fillers  and  Cookers.  See  Com  Cooker-Fillers. 
Filling  Machines,  Bottles.  See  Bottlers’  Mchy. 


FILLING  MACHINES.  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp..  Cedarburg,  Wis. 
Karl  Kiefer  Mach.  Ca  CincinnatL  O. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  111. 

Filling  Machine.  Syrup.  See  Symping  Mash 
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FINISHING  MACHINES,  Catsup,  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltinaore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

GENERAL  AGENTS  for  Machinery  Mfrs. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Generators,  Electric.  See  Motors. 


GLASS-LINED  TANKS. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Governors,  Steam.  See  Power  Plant  Equipment. 
Hoisting  and  Carrying  Machines.  See  Cranes. 


INSURANCE,  Canners. 

Canners’  Elxchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS,  Steam. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KETTLES,  Copper,  Plain  or  Jacketed. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Kettles,  Enameled.  See  Tanks,  Glass-Lined. 


KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


KNIVES,  Miscellaneous. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  t’orp.,  Hoopeston,  111. 

KRAUT  CUTTERS. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


LABELING  MACHINES. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  ill. 
Westminster  Mach.  Co.,  Westminster,. Md. 


LABEL  MANUFACTURERS. 

Gamse  Litho  Co.,  Baltimore,  Md. 

K.  J.  Kittredge  &  Co.,  Chicago. 

National  Color  Printing  Co.,  Baltimore,  Md. 
Simpson  &  D'oeller  Co.,  Baltimore. 

MILK  CONDENSING  AND  CANNING  MCHY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

OYSTER  CANNERS’  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Packers’  Cans.  See  Cans. 

PASTE.  CANNERS’. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co..  Kewaunee.  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago. 

Rogers  Bros.  Seed  Co.,  Chicago. 

F.  H.  Woodruff  &  Sons,  Milford.  Conn. 


PEA  CANNERS’  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
Hansen  Gang.  Mchy.  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co..  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston.  Ill. 


PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  _Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Peach  and  Cherry  Pitters.  See  Fruit  Fitters. 


PEELING  MACHINES. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 


PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


PINEAPPLE  MACHINERY. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Platform  and  Wagon  Scales.  See  Scales. 


PRESERVERS’  MACHINERY. 

Karl  Kiefer  Mach.  Co.,  Cincinnati,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  111. 


PULP  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


PUMPS,  Air,  Water,  Brine,  Syrup. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Retort  Crates.  See  Kettles,  Process. 

SEALING  MACHINES,  Box. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

V  SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers’  Mchy. 

SEEIDS,  Canners’,  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago. 

Rogers  Bros.  Seed  Co.,  Chicago. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

SEED  TREATMENT. 

Bayer-Semesan  Co.,  Wilmington,  Del. 

SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co..  Chicago,  Ill. 

SETVES  AND  SCREENS. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 

STIRRERS  FOR  KETTLES. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Sorters,  Peas.  See  Cleaning  and  Grading  Mchy. 


SPEED  REGULATING  DEVICES  (for  Machines, 
Belt  Drives,  etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Stampers  and  Markers. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steei  Type,  Burning 
Brands,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls.  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J, 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Calif. 

Karl  Kiefer  Mach.  Co.,  Cincinnati,  Ohio. 

A.  K.  Robins  tc  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Tables,  Pickling.  See  Canners’  Machinery. 

TANKS,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  III. 

TANKS.  Glass  Lined,  Steel. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TANKS,  Wooden. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

THERMOMETERS,  Recording  Instruments. 
Taylor  Instrument  Cos.,  Rochester,  N.  Y. 

TOMATO  CANNING  MACHINERY. 

Ayaw  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Karl  Kiefer  Mach.  Co.,  Cincinnati,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Variable  Speed  Countershafts.  See  Speed  Reg 

VEGETABLE  CUTTERS. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co..  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

WAREHOUSE  AND  FINANCING. 

Terminal  Warehouse  Co.,  Baltimore. 

Washers,  Bottles.  See  Bottlers’  Machinery. 
WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarbug,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

WASHERS,  Fruit,  VegeUbles. 

Ayars  Machine  Co.,  Salei^  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 
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Landreth^s  Certified  Tomato  Seed 


We  take  pleasure  in  quoting  you  the  following  varieties  of 
Tomato  Seed.  All  the  Tomoto  Seed  we  offer,  we  grow  here 
with  the  exception  of  the  small  reds  and  yellows  which  we  do 
not  grow  here  for  fear  of  mixture.  Our  Tomato  Seed  is  sold  only 
in  i  and  1  lb.  cardboard  lithograph  packages.  The  Certified 
Seed  is  wrapped  in  moist  proof  cellophane,  sealed  with  the  seal 
of  the  Department  of  Agriculture  of  the  State  of  Pennsylvania. 
This  seal  assures  the  purchaser  the  seed  is  true  to  name,  free  from 
disease  and  high  in  vitality. 

Certified  Marglobe . $3.50  Lb. 

“  Break  O’Day .  3.75  “ 

“  Norton  .  3.25  “ 

“  Stone .  3.25  “ 

Pritchard  or  Scarlet  Topper . 4.50  ** 

“  Landreths’  Red  Rock .  3.50  ” 

“  Bonny  Best . Sold  Out  “ 

“  Greater  Baltimore .  3.25  “ 

The  above  varieties,  uncertified,  are  $  1 .00  less.  We  grow 
all  other  varieties  of  Tomato  Seed,  if  you  want  any,  write  for  prices 
on  any  varities  of  seeds  used  by  Canners.  We  grow  them  all  and 
would  be  glad  to  be  given  the  opfSortunity  of  quoting.  Terms  are 
Net  Cash  delivered  your  town. 


D.  LANDRETH  SEED  COMPANY,  K 

Founded  1784 


1  50  Yearsln  The  Seed  Business 


KITTREDGE 


LABELS 


CHICAGO 


eO  RPOR^TIOM 

no  »X.,JUEW  YORK. city 

ESTABLISHED  1909 

SALES  OFFICES  AND  PLANTS  •  NEW  YORK  CITY  •  HAMILTON  •  BROOKLYN  •  CHICAGO 

PEiKMX  i%lVO  SLEEKS  OEFICE  •  81.1.  SOOTH  WOTTE  STREET 


^AIVIVED  SPIIVACH! 

•  •  less  tl&e  bother  of  re» 
moving  sand  and  ^rit.  lt*s 
ready  for  the  tahle  with- 
out  delay  •  •  a  dish  for  the 
American  home  (for 
**jnniors”  hy  parental 
persuasion).  #  And  so  •  • 
hy  the  persuasive  qualities 
of  this  peerless  CA^  sup¬ 
ply  and  .SERVIC1&  •  •  from 
Baltimore^  Hamilton^ 
Ohio  and  Chicago  •  •  pack¬ 
ers  are  certain*  in  any 
season*  of  instant  re¬ 
sponse  to  their  need  •  •  he  it 
technical*  mechanical* 
geographical  •  •  or  just 

^MMick  CANS! 


